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RECIPROCITY. 

-  I 

TARIFF  AGREEMENT  WITH  CAN-  ‘ 
ADA  COVERING  PRINT  PAPER 
AROUSES  DISCUSSION. 

Alleged  Ambiguity  in  Phraseology 
— Paper  Manufacturers  Oppose 
Letting  in  Free  Canadian  Paper 
and  Pulp  —  American  Newspaper 
Publishers’  Association  Officers 
Strongly  Favor  It — Text  of  the 
Agreement  as  to  Pulp  and  Paper. 

The  following  is  the  text  of  that 
part  of  the  proposed  reciprocity  agree¬ 
ment  with  Canada  which  covers  the 
pulp  and  paper  industry; 

"Pulp  of  wood  mechanically  ground; 
pulp  of  wood,  chemical,  bleached  or  un¬ 
bleached;  news  print  paper,  and  other 
paper  and  paper  board,  manufactured 
from  mechanical  wood  pulp  or  from 
chemical  wood  pulp,  or  of  which  such 
pulp  is  component  material  or  chief 
value,  colored  in  the  pulp  or  not  col¬ 
ored.  and  valued  at  not  more  than  four 
cents  a  pound,  not  including  printed  or 
decorated  wall  paper,  free. 

"Provided.  That  such  paper  and 
board,  valued  at  four  cents  a  pound  or 
less,  and  wood  pulp,  being  the  products 
of  Canada,  when  imported  therefrom 
directly  into  the  United  States,  shall  be 
admitted  free  of  duty,  on  the  condition 
precedent  that  no  export  duty,  export 
license  fee  or  other  export  charge  of 
any  kind  whatsoever  (whether  in  the 
form  of  additional  charge  or  license  fee 
or  otherwise),  or  any  prohibition  or  re¬ 
striction  in  any  way  of  the  exportation 
(whether  by  law,  order,  regulation,  con- 
tractural  relation  or  otherwise,  directly 
or  indirectly),  shall  have  been  imposed 
upon  such  paper,  board  or  wood  pulp, 
of  the  wood  used  in  the  manufacture  of 
such  paper,  board  or  wood  pulp,  or  the 
wood  pulp  used  in  the  manufacture  of 
such  paper  or  board. 

"Provided,  also.  That  such  wood 
pulp,  paper  or  board,  being  the  products 
of  the  United  States,  shall  only  be  ad¬ 
mitted  free  of  duty  into  Canada  from 
the  United  States  when  such  wood 
pulp,  paper  or  board,  being  the  prod¬ 
ucts  of  Canada,  are  admitted  from  all 
parts  of  Canada  free  of  duty  into  the 
United  States.” 

The  State  Department  boiled  this 
down  for  newspaper  publishers  in  a 
summary  which  said;  “Printing  paper 
is  to  become  free  on  the  removal  of  all 
restrictions  on  the  exportation  of  wood 
pulp.” 

The  restrictions  referred  to  are  the 
prohibitions  by  the  provinces  of  On¬ 
tario  and  Quebec,  of  the  exportation  of 
pulp  wood  on  Crown  lands  in  those 
provinces. 

There  has  been  considerable  disputing 
about  the  meaning  of  the  last  paragraph 
in  the  text  printed  above.  Many  object 
that  since  there  is  now  no  Canadian  pro¬ 
hibition  against  the  export  of  pulp  logs 
cut  on  private  lands,  the  authorities 
might  construe  the  agreement  to  mean 
that  the  prohibition  against  Crown  land 
logs  only  would  be  allowed  to  stand, 
which  would,  they  say,  be  unfair  to 
Americans. 

The  Ways  and  Means  Committee 
seems  to  understand"  that  this  Crown 
land  prohibition  must  be  abrogated  be- 
(Continued  on  page  6.) 
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$1,250,000  FOR  PUBLICITY.  !  FOUR  CENTS  A  POUND  MORE. 


Harriman  Lines  Will  Spend  Record 

Advertising  Budget  During  1911. 

An  advertising  appropriation  of  $1.- 
250,000  will  be  spent  by  the  Harriman 
railroads  in  1911.  This,  it  is  said,  will  be 
the  largest  sum  expended  in  one  year  on 
advertising  by  any  railroad  system  in 
the  world.  The  larger  part  of  the  an- 
propriation  will  be  spent  in  the  news¬ 
papers  and  magazines. 

The  project  was  recommended  by  the 
forty-five  delegates  to  the  convention  of 
general  agents  of  the  Harriman  lines 
held  in  Chicago  this  week.  Action  taken 
by  the  board  of  directors  in  New  York 
following  the  decision  of  the  agents  as¬ 
sures  the  carrying  out  of  the  recommen¬ 
dation. 

The  entire  amount  of  $1,250,0(K)  will 
be  expended  during  the  twelve  months 
of  the  coming  fiscal  year  beginning 
July  1. 


Committee  Rai>et  Rate  on  Advertis¬ 
ing  Sections  of  Magazines. 

Magazine  publishers  must  pay  4  cents 
a  pound  on  the  advertising  sections  of 
periodicals  carried  as  second-class  mail 
if  an  amendment  to  the  postoffice  appro¬ 
priation  bill  adopted  by  the  Senate 
Committee  is  retained.  The  bill  was 
reported  to  the  Senate. 

The  increase  in  the  rate  will  apply 
only  to  large  publications,  as  an  ex¬ 
emption  is  provided  for  those  of  less 
than  4,000  pounds  weight  per  issue.  Th<* 
privilege  of  carrying  advertising  matter 
will  be  granted  to  fraternal,  patriotic, 
scientific  and  educational  publications. 

It  is  estimated  by  Postmaster-General 
Hitchcock  that  the  amendment  will  add 
$5,000,000  to  $6,000,000  to  the  postal 


Country  Gentleman  Sold. 

The  Country  Gentleman,  an  agricul¬ 
tural  paper  published  at  Albany,  N.  Y., 
has  been  purchased  by  the  Curtis  Pub¬ 
lishing  Co.,  of  Philadelphia,  publishers 
of  the  Ladies’  Home  Journal  and  the 
Saturday  Evening  Post.  The  actual 
transfer,  it  is  announced,  will  not  take 
place  until  next  summer.  The  Country- 
Gentleman  was  founded  in  1831  by 
'  Luther  Tucker. 


Bonaparte  Becomes  an  Editor. 

Charles  J.  Bonaparte,  former  Attor¬ 
ney-General  of  the  United  States  and 
Secretary  of  the  Navy,  has  taken  up 
journalism  as  contributing  editor  to  the 
Baltimore  Evening  Sun. 

Johnstown  (Pa.)  Journal  Destroyed. 

Fire  practically  destroyed  the  plant  of 
the  Johnstown  (Pa.)  Journal  Publish¬ 
ing  Co.  last  week.  The  loss  is  estimated 
at  $25,009.  - 


5  Cents  a  Copy 

MAGAZINE  TRUST. 

SERIES  OF  ARTICLES  IN  NEW 
I  YORK  PRESS  STIRS  WHOLE 
i  COUNTRY. 


Thomas  W.  Lamont,  Former  News- 
paper  Man,  Now  Partner  of  J.  P. 
Morgan,  Active  in  Big  Publishing 
Company — Hearst  Papers  Recall 
the  Archbold  Letters — Show  That 
Mr.  Hearst  Exposed  Plot  to  Con¬ 
trol  News  Agencies  in  1908. 

The  announcement  made  last  week 
that  the  Crowell  Publishing  Co.,  of  New 
York  and  Springfield,  O.,  had  purchased 
the  American  Magazine  and  would  issue 
it  from  the  plant  now  in  use  by  their 
other  publications.  The  Woman’s  Home 
Companion  and  the  Farm  and  Fireside, 
was  the  basis  for  a  series  of  news  ar¬ 
ticles  in  the  New  York  Press  this  week, 
which  allege  that  the  J.  P.  Morgan  Co. 
has  commenced  the  organization  of  a 
magazine  trust. 

MANY  RUMORS. 

Thomas  W.  Lamont  is  one  of  the 
partners  of  J.  P.  Morgan.  Mr.  Lamont 
has  been  active  for  several  years  in  pub¬ 
lishing  lines.  The  Press  alleges  that 
Mr.  Lamont  “controls  the  Crowell 
Publishing  Company.”  The  Press  also 
states  that  “plans  are  under  way  for  the 
amalgamation  of  the  Harper  publica¬ 
tions  with  the  Crowell  interests.”  The 
Press  further  states  that  the  Morgan 
interests  now  control  the  International 
Paper  Company  and  are  planning  to 
take  over  the  American  News  Company 
in  the  near  future. 

The  Press  articles  have  stirred  the 
publishing  world  more  deeply  than  any 
stories  or  rumors  of  recent  years.  The 
Hearst  papers  reprinted  the  articles 
with  credit  and  indorsed  them.  The 
I  New  York  Journal  calls  attention  to  the 
I  fact  that  Mr.  Hearst,  in  his  reading  of 
!  the  celebrated  Archbold  and  Sibley  let- 
'  I  ters  during  the  political  campaign  of 
1908,  exposed  the  plan  to  get  a  “healthy 
,  control  of  the  Associated  Press”  and 
J  kindred  avenues.” 

1  MORGAN  COMPANY  DENIES. 

\  The  New  York  Herald  printed  the 
[ !  following  on  last  Tuesday ; 
j  “No  further  mergers  were  reported  yes- 
,  i  terday,  although  the  magazine  editors 
.  I  are  watching  one  another  furtively  and 
J '  wondering  what  will  happen  next.  The 
,  winnowing  of  the  facts  from  the  chaff 
.  of  gossip  shows  that  there  have  been 
no  further  changes  in  the  periodical 
fields.  -At  the  office  of  J.  P.  Morgan  & 

J  Co.  it  was  authoritatively  denied  that 
J  Mr.  Morgan,  who  now  is  in  Europe, 

J  was  in  any  way  concerned  in  a  rumored 
magazine  trust. 

“It  develops  that  the  interest  of  one 
of  his  young  partners,  Thomas  W.  La¬ 
mont,  in  the  Crowell  Company,  is  a 
J  small  one,  and  by  no  means  approaches 
J  a  control.  At  the  establishment  of  Har¬ 
per  &  Brothers  the  report  of  any  mer¬ 
ger  of  the  house  with  other  interests 
was  characterized  as  a  silly  rumor. 
“Colonel  George  Harvey,  the  manag- 
•  ing  director,  is  in  North  Carolina  con- 
f  valescing  from  an  attack  of  grippe. 
-  Frank  A.  Munsey,  proprietor  of  Mun- 
1  sey’s  Magazine  and  other  publications, 
said  yesterday  there  was  not  the  slight- 
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est  foundation  for  any  rumor  that  he 
was  concerned  in  any  combination." 

RISE  OF  THOMAS  W.  LAMONT. 

The  rise  of  Thomas  \\’.  Lamont  is 
one  of  tile  marvels  of  Park  Row.  Ten 
years  ago  he  was  a  cop\  reader  on  tlie 
staff  of  the  Xew  York  Tribune.  His 
brother  was  Hamond  Lamont,  manag¬ 
ing  editor  of  the  Xew  York  Evening 
Post.  He  takes  the  place  of  George  \V. 
Perkins  in  the  Morgan  company.  It  is 
admitted  that  Mr.  Lamont  owns  5  per 
cent,  of  the  stock  of  the  Crowell  Com¬ 
pany.  While  this  is  a  very  small  block 
of  stock  it  is  alleged  that  Mr.  Lamont 
holds  a  strong  influence  over  George 
H.  Hazen,  president  of  the  Crowell 
company,  business  manager  of  the  Cen¬ 
tury  Magazine,  and  a  director  of  the 
Periodical  Publishers’  .Kssociation. 

Mr.  Lamont  himself  denied  that  he 
had  any  hand  in  any  consolidation  of 
periodicals,  paiier  companies,  or  dis¬ 
tributing  .agencies. 

SOME  REASONS. 

The  Xew  York  American  printed  the 
folowing  interview  with  an  unknown  : 

“What  does  Morgan  &  Company- 
want  to  go  into  the  publishing  business 
for?  They  are  bankers.” 

The  answer  was :  G.  W.  Perkins  has 
long  been  an  influential  stockholder  in 
a  morning  paper;  Mr.  Morgan  holds  a 
large  debt  against  the  Harper  publica¬ 
tions;  his  friend,  the  late  W.  M.  Laf- 
fan,  was  a  director  in  Harper  Brothers ; 
his  friend,  the  late  Alex  E.  Orr,  was 
interested  also;  Mr.  Morgan's  partner, 
E.  T.  Stotesbury,  is  interested  in  paper. 

"When  the  steel  trust  was  being 
formed  the  Morgan  [leop’e,  it  was  re¬ 
called,  said,  ‘we  are  bankers,  why  should 
we  deal  in  steel?’  Morgan  to-day  dom¬ 
inates  the  steel  industry.  His  other  pre¬ 
pondering  interests  are  railroads,  in¬ 
surance,  navigation,  electricity,  palace 
cars,  telegraph,  banks  and  to-day  the 
newspapers  tell  of  his  efforts  for  a  tele¬ 
phone  merger.  Why  should  he  and  his 
friends  stop  suddenly  at  the  publishing 
business,  when  they  could  make  it  pay 
of  itself,  perhaps,  and  make  it  assist 
their  other  schemes?” 


ERVIN  WARDMAN  MARRIES. 

Hi*  Bride  a  Canadian  Lady  Whom 
He  Met  in  California. 

In  Barrie.  Ont.,  on  Wednesday  of 
this  week,  Ervin  Wardman.  editor  and 
publisher  of  the  Xew  York  Press,  mar¬ 
ried  Miss  Violet,  daughter  of  Thomas 
Boyer,  of  Barrie.  The  ceremony  was 
in  Trinity  Church,  the  Reverend  Canon 
Briggs  officiating.  Because  of  illness 
in  the  Boyer  family  the  wedding  was 
quiet ;  a  large  reception  had  been 
planned,  but  was  canceled. 

The  bride  and  bridegroom  met  in 
California  last  winter.  After  the  cere¬ 
mony  they  left  for  Xew  Orleans. 
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HONEST  ADVERTISING. 


Poor  Richard  of  Philadelphia  Behind 
Measure  to  Penalize  Fraud. 

A  bill  will  Ik-  introduced  in  the  legis¬ 
lature  of  Pennsylvania  during  the  i)res- 
ent  session  to  prohibit  the  printing  of 
fraudulent  or  misleading  advertisements 
in  publications  of  all  kimb.  It  will  be 
backed  by  the  Poor  Ricliard  t'lub  and 
action  was  taken  following  an  address 
to  the  club  last  week  on  the  “Xeed  of 
an  Honest  .\dvertising  Law  in  Pennsyl¬ 
vania,"  by  Elton  J.  Buckley,  editor  of 
the  Gr>.H.'ery  World  and  a  lawyer. 

In  the  course  of  his  talk  Mr.  Buckley 
said  among  other  things: 

"There  should  be  a  law  to  penalize 
fraudulent  advertising  and  advertise¬ 
ments  that  tend  to  mislead.  great 
deal  of  the  advertising  in  Philadelphia  is 
fraiululent,  and  there  is  no  limit  to  dis¬ 
honest  advertising.  There  are  two 
kinds  of  fraudulent  a<lvertising,  the  dc- 
lilterate  fake  and  the  ad  that  misleads. 

"L’nder  the  second  form  comes  the 
trade  name  that  means  something  to  the 
producer  and  nothing  to  the  consumer. 
Take,  for  instance,  'chase  leather.’  This 
is  advertised  in  the  form  of  ‘chased 
leather  chairs.’  etc.  The  reading  public 
is  led  to  believe  that  this  is  real  leather, 
while  in  fact  it  is  only  imitation  leather. 
Then  again,  right  in  the  city  here  in  the 
fur  business  one  lirm  advertised  Hud¬ 
son  Bay  seal.  Readers  of  the  advertise¬ 
ments  were  led  to  Ivelieve  that  the  goods 
advertised  was  seal,  while  to  the  trade 
Hiwlson  Bay  seal  is  dyed  muskrat. 

"Patetit  medicines  woidd  be  put  under 
the  ban  according  to  this  act.  Medi¬ 
cines  that  are  advertised  as  having  cura¬ 
tive  properties,  and  do  not  possess  them, 
even  though  they  are  not  harmful,  would 
come  under  this  law. 

"While  this  is  an  eitoch  in  the  world 
of  commercial  honesty,  nothing  has  been 
done  to  clean  out  these  weeds  in  the 
corner  of  the  business  garden.  This  bill 
should  have  the  support  of  every  com¬ 
mercial  organization,  every  advertising 
agency,  every  advertising  writer  and 
every  newspaiier. 

"An  honest  advertiser  stands  a  better 
chance  in  an  honest  center  than  in  a  dis¬ 
honest  center. 

"The  only  act  that  covers  false  adver¬ 
tising  is  the  false  pretense  act  of  li^lO. 
but  the  dishonest  advertiser  is  let  out 
through  two  loopholes.  First,  the  in¬ 
ability  to  obtain  a  victim  who  will  ap- 
l)ear,  and,  secondly,  the  advertiser  will 
swear  that  he  had  no  intent  to  mislead 
or  misrepresent.  The  greatest  effort  of 
this  law  would  Ive  its  moral  effect.” 

New.  Photographer.  Organize. 

The  Boston  Xewspai>cr  Photograph¬ 
ers’  -Xs'iK-iation  was  organized  last 
week.  Xone  but  photographers  on  the 
Boston  dailies  are  eligible  to  liecome 
members.  The  following  officers  were 
elected  :  President,  William  Summers, 
Post ;  vice-presi<ient,  Richard  Sears, 
American ;  recording  secretary,  Daniel 
H.  Quinn,  Glolie;  financial  .secretary, 
Kendall  J.  Harriman,  Herald;  treasurer, 
A.  B.  Reed,  Traveler. 


De.  Moine.  May  Haye  New  Paper. 

A  movement  which  is  s.iid  to  have  the 
backing  of  F.  M.  Hubbell,  of  Des 
Moines,  and  W.  W.  Marsh,  owner  of 
the  Waterbx)  Times-Tribune,  is  on  foot 
to  establish  an  independent  Democratic 
morning  newspaiR-r  in  Des  Moines. 
Charles  W.  Miller,  representative  from 
Bremer  County,  who  recently  sold  his 
newspaper,  the  Waverly  Democr.it,  will 
l)e  the  editor. 


D.  D.  Peevy  has  purchased  the  plant 
of  the  Teague  (Tex.)  Tribune. 


RAPPED  YELLOW  PRESS. 

Illinoi.  Ju.tice  Say.  Certain  New.- 
paper.  Sow  Seed,  of  Anarchy. 

In  an  aildress  on  “The  Judiciary”  be¬ 
fore  the  Benton  College  of  Law,  St. 
Louis,  last  week.  Chief  Justice  .\lonzo 
K.  \'ickers.  of  the  Supreme  Court  of 
Illinois,  sounded  a  note  of  warning  to 
the  so-called  yellow  press. 

"If  in  some  frenzied  uprising,”  he  said, 
"these  newspapers  shall  find  their  plants 
surrounded  by  angry  mobs  ready  to  de¬ 
stroy  the  property  and  even  the  lives  of 
its  owners,  they  may  well  say,  ‘We  have 
sown  the  wind  and  are  reaping  the 
whirlwind.'  ”  Continuing,  he  said  ; 

"'1  here  is  unfor.unately  a  class  of 
newspapers  that  is  in  the  habit  of  pre¬ 
senting  to  the  public  an  account  of  ju¬ 
dicial  investigation  based  uiion  what  it  is 
pleased  to  call  a  common  sense  view  of 
a  subject.  It  often  happens  that  the 
law  and  the  eviilence  is  left  out  of  view 
in  these  criticisms,  and  the  judge  is  ar¬ 
raigned  at  the  bar  of  public  opinion  to 
answer  for  a  result  which  he  could  not 
have  avoided  without  stultifying  his 
honor  and  violating  his  oath  of  office. 
This  is  one  of  the  abuses  of  the  press, 
to  censure  without  knowledge  and  to 
pass  judgment  without  knowing  either 
the  law  or  the  facts. 

"Recently  the  Supreme  Court  of 
Illinois  handed  down  an  opinion  in  a 
case  of  much  importance  in  which  the 
people  of  Illinois  were  parties  on  one 
sicle  and  a  private  corporation  on  the 
other.  The  law  and  the  evidence  en¬ 
titled  the  corporation  to  a  decision  in  its 
favor,  and  the  case  was  so  decided. 
Thereupon  a  newspaper  published  the 
pictures  of  the  justices  of  the  Supreme 
Court,  and  said :  ‘These  are  the  pic- 
ture-i  of  the  judges  who  decided  against 
the  [teople  and  in  favor  of  corporations,' 
or  words  to  that  eflfect.  The  pernicious 
effect  of  such  criticism  is  apparent.  It 
has  a  tendency  to  lessen  the  respect  and 
weaken  the  confidence  of  the  public  in 
the  integrity  of  our  courts.  It  is  little 
less  than  a  direct  appeal  to  lawlessness 
and  to  mob  spirit.  It  is  sowing  the 
seeds  of  anarchy.  These  things  do  not 
disturb,  annoy  or  intimidate  our  courts, 
but  they  do  have  an  effect,  a  deplorable 
and  demoralizing  effect,  upon  the  minds 
of  many  newspaper  readers.  To  mini¬ 
mize  the  evil  tendencies  of  such  attacks 
must  be  the  work  of  an  intelligent  and 
patriotic  bar,  aided  by  legal  journals  and 
the  better  class  of  newspapers.” 


Trade.man’.  Publi.hing  Company. 

At  the  annual  election  of  the  Trades¬ 
man’s  Publishing  Co.,  publishers  of  the 
Drygoodsman  and  the  Shoe  and  Leather 
Gazette,  at  St.  Louis,  last  week,  Flint 
Garrison  was  elected  president  and 
Stephen  Hart,  secretary  and  treasurer. 
.At  the  election  of  the  Dixie  Printing 
Co.,  held  at  the  same  time,  \Y.  P.  Rob¬ 
ertson  was  elected  president;  Flint  Gar¬ 
rison,  vice-president ;  George  Marshall, 
secretary,  and  Stephen  Hart,  treasurer. 


New  Haven  Publicity  Club. 

The  Xew  Haven  (Conn.)  Publicity 
Club  will  hold  a  meeting  of  special  in¬ 
terest  on  February  14.  The  chief  speak¬ 
ers  will  be  .Arthur  Brisbane,  editor  of 
the  Xew  A’ork  Evening  Jourinl,  and 
(ieorge  \V.  Coleman,  president  of  the 
Pilgrim  Publicity  .Association  cf  Bos¬ 
ton.  Col.  X.  G.  Osborn  will  be  toast¬ 
master. 


Annual  Ladiez*  Day  Reception. 

The  Xational  Press  Club  held  its  an- 
nal  ladies’  day  reception  last  Tuesday. 
Mme.  Sarah  Bernhardt  was  the  guest  of 
honor. 


JOINS  AMERICAN  STAFF. 


W.  E.  Willis  Will  Have  Charge  of 

Foreign  Business  in  Eastern  Field. 

\\  ,  E.  Willis,  one  of  the  liest-knowa 
advertising  men  in  the  East,  has  joined 
the  staff  of  the  Xew  A'ork  .Americ.in 
and  will  have  charge  of  the  paper’s  for¬ 
eign  business  in  the  East  covering  all  of 
Xew  England,  .Xew  York  State  and 
Philadelphia,  Baltimore  and  Washing¬ 
ton. 

Mr.  Willis  was  connected  with  tiie 
advertising  department  of  John  Wana- 


W.  E.  Willis. 


maker.  Philadelphia,  and  the  Philadel¬ 
phia  Xorth  -American  for  more  than  fif¬ 
teen  years,  later  joining  the  New  York 
office  of  the  S.  E.  Beckwith  Special 
•Agency,  where  he  acted  as  eastern  rep¬ 
resentative  of  the  Philadelphia  Press 
and  the  Ledger. 


Secretary  of  Realty  Syndicate. 

F.  S.  Perine,  who  resigned  last  week 
as  advertising  manager  of  the  Stand¬ 
ard  Oil  Co.,  has  accepted  the  position  of 
secretary  of  the  Realty  Syndicate  of 
which  J.  W.  Doolittle  is  president.  Mr. 
Perine’s  business  experience  has  been 
ext^sive  and  interesting  and  he  is  well 
equipped  to  take  up  his  new  work.  He 
will  have  general  direction  of  the  bond 
department  at  the  headquarters  of  the 
company,  :447  F'ifth  avenue,  Manhattan. 


To  Represent  New  York  Press. 

The  S.  C.  Beckwith  Special  Agency 
has  been  appointed  sole  and  exclusive 
foreign  advertising  representative  of 
the  Xew  A'ork  Press  in  the  Western 
field,  effective  Feb.  1. 


Over  53,000  Lines  Gained 
in  January. 

In  January  this  year  The  New 
York  Times  published  717,545 
lines  of  advertising  compared  with 
664,318  in  January,  1910 — a 
gain  of  53,227  lines. 

The  volume  and  character  of 
advertisements  published  in  The 
New  York  Times  testify  to  its  ef¬ 
fectiveness  as  an  advertising  medium 
and  the  purchasing  power  of  its 
circulation  in  New  York  City  and 
vicinity. 


THE  EDITOR  AND  PUBLISHER. 


February  ii,  1911. 


PRESS  ASKS  RELIEF. 


Seitz  and  Norria  Advocate  Ratifica¬ 
tion  of  Paper  and  Pulp  Provis¬ 
ions.  Tell  House  Ways  and 
Means  Committee  Reciprocity 
Offers  Sole  Means  of 
Relief. 

la-fore  the  House  Ways  and  Means 
Committee,  on  Thursday,  John  Norris, 
eliairman  of  the  committee  on  paper 
of  the  -American  Newspaper  Publish- 
er-'  .\ssociation,  and  Don  C.  Seitz, 
lii’siness  manager  of  the  New  York 
W'.Tid  and  a  member  of  the  committee 
on  paper,  strongly  advocated  the  rati¬ 
fication  of  the  print  paper  and  wood 
pulp  provisions  of  the  Canadian  recip¬ 
rocity  agreement  as  the  only  means  of 
relief  for  the  newspaper  publishers  of 
the  country  from  the  exactions  of  the 
print  paper  manufacturers. 

Mr.  Norris  presented  an  array  of 
facts  and  figures,  and  characterized  the 
agreement  as  "the  greatest  economic 
advance  that  has  been  made  by  the 
United  States  in  the  present  genera¬ 
tion,  because  it  broadens  our  markets 
and  promotes  interchanges  that  imme¬ 
diately  and  directly  benefit  DO  per  cent, 
of  the  population.”  He  said  he  ap¬ 
peared  as  the  representative  of  the 
.'{01  of  the  largest  daily  newspapers  in 
the  United  States  which  together  pay 
more  than  $o5,000,000  a  year  for  print 
paper. 

“They  are  deeply  concerned  in  the 
paper  and  pulp  clause  of  the  treaty,” 
he  said,  ‘‘and  they  ask  you  to  approve 
that  clause  exactly  as  it  appears  in  the 
agreement. 

"The  tangle  of  the  .American  Gov¬ 
ernment  with  Canadian  Provinces  and 
the  tariff  burdens  imposed  upon  print 
paper  have  added  more  than  six  million 
dollars  per  annum  to  the  price  which 
newspapers  would  pay  for  raw  material 
under  normal  conditions.  The  com¬ 
plication  with  Canada  and  the  excessive 
duty  have  enabled  .\merican  paper 
makers  to  combine  for  an  advance  in 
print  paper  prices. 

VIOLATING  SHERM.A-N  LAW. 

“.Ml  but  two  of  fifty  print-paper 
makers  of  the  country,”  Mr.  Norris  de¬ 
clared,  “are  violating  the  Sherman  law 
by  restricting  the  use  to  which  the  pa¬ 
per  they  sell  can  be  put.  No  print  paper 
can  be  bought  f.  o.  b.  mill  unless  the 
name  of  the  buyer,  the  destination  of 
the  paper,  and  the  use  to  which  it  is  to 
be  put  are  disclosed,  as  well  as  the  in- 

MILWAUKEE’S  LEADING 
HOME  PAPER 

Hii  the  larfcet  HOME  CircaUtion  of  any 
Miiwankec  Newipapcr.  Its  advertisers  tell 
ns  they  can  trace  ahsointe,  direct  resnlts. 
Ask  any  of  the  leading  merchants  in  Mil¬ 
waukee,  and  they  will  toll  yon  “It  is  the 
BEST  paper  in  Milwaukee,  and  we  spend 
more  money  with  them  for  advertisiuf 
than  with  any  other  paper.” 

If  yon  only  Intend  to  nse  “one”  paper 
in  Milwaakee,  the  Evening  Wisconsin  is 
the  one  to  select. 


Rinid  examination  of  circulation  com¬ 
pleted  bjr  the  Association  of  American 
Advertisers.  Oct.  3,  1910. 


JOHN  W.  CAMPSIE.  Buiaets  Maaafcr 
Chax  H.  Edoy.  Foreign  Representative. 
New  York  Office,  1  Madison  Avenue. 
Chicago  Office,  150  Michigan  Avenue 
(Robert  J.  Virtue,  Manager). 


formation  that  the  buyer  has  no  con¬ 
tract  with  any  other  mill.” 

Discussing  further  the  alleged  restric¬ 
tions  upon  distribution,  Mr.  Norris  said 
that  to-day  it  was  “impossible  for  the 
larger  newspapers  to  obtain  quotations 
from  more  than  one  mill  at  any  price. 
The  largest  buyer  in  the  country,  who 
uses  1()0,000  tons  per  annum,  will 
probably  pay  an  increase  of  $600,000 
per  annum  for  his  paper  because  of  the 
methods  of  the  paper  makers. 

"VV'e  paid  over  $150,000  in  penalties  to 
get  wood  from  Canadian  Crown  lands,” 
he  said.  “We  paid  $1D,4(K),074  to  for¬ 
eigners  for  pulp  wood  and  pulps  to  keep 
American  mills  going.  The  figures  of 
recent  years  show  that  the  sales  of  pa¬ 
per  by  the  United  States  to  Canada 
were  three  times  as  great  as  the  sale  of 
paper  by  Canada  to  the  United  States. 
This  excess  in  our  favor  is  due  to  the 
fact  that  Canada  makes  no  high  grade 
papers,  but  draws  on  the  United  States 
for  much  of  its  supply. 

“Prior  to  the  passage  of  the  Payne- 
.\ldrich  law  Canada  had  shipped  print 
paper  to  the  United  States  to  the  extent 
of  forty-six  tons  per  day  during  the 
fiscal  year  1908  and  fifty-six  tons  per 
day  in  1909.  Subsequent  to  the  passage 
of  the  Payne-Aldrich  law  the  shipment 
was  143  tons  per  day  toward  our  con¬ 
sumption  of  4,200  tons  of  print  paper 
per  day,  or  three  and  one-half  per  cent. 

“The  International  Paper  Co.,  instead 
of  pursuing  its  legitimate  business  of 
paper  making,  has  acquired  about  4,000 
square  miles  of  timber  rights  in  Can¬ 
ada.  Its  representative  told  the  Con¬ 
gressional  committee  in  1908  that  he  had 
figured  out  a  profit  of  $10,000,000  on  its 
timber  holdings.” 

SEITZ  DISCUSSES  PROFITS, 

Don  C.  Seitz,  who  followed  Mr.  Nor¬ 
ris,  dwelt  at  length  on  the  question  of 
profit  on  the  daily  papers.  He  said  in 
part : 

“On  the  basis  of  $40  a  ton  for  white 
paper,  which  is  the  average  cost  to  us 
now  in  the  World  office — we  are  under 
an  old  contract  that  has  another  year 
yet  to  run — a  sixteen-page  paper  ex¬ 
actly  pays  for  itself  in  the  amount  we 
receive  from  the  wholesaler  who  deliv¬ 
ers  it  to  the  trade.  In  other  words,  we 
receive  $5  a  thousand  copies  for  this 
morning  newspaper  of  ours,  and  it  is 
delivered  by  the  new's  company,  which 
in  turn  charges  the  newsdealer  ten  cents 
a  hundred  copies  for  delivering  it,  and 
the  newsdealer  in  turn  sells  it  to  the 
customer  at  one  cent  per  copy,  the 
smallest  coin  minted  in  the  United 
States. 

“Now,  you  will  readily  see  that  it  is 
difficult  for  us  to  reduce  our  price  sat¬ 
isfactorily,  even  if  we  benefited  by  the 
tariff,  because  you  gentlemen  have  no 
smaller  coin  than  a  cent.  I  assume  that 
if  there  were  a  one-half  cent  coin  there 
would  be  found  newspapers  immedi¬ 
ately  that  would  cut  down  their  price. 
We  sell  our  wares  at  a  fixed  price. 
That  is  one  disadvantage  that  a  news¬ 
paper  is  under  in  meeting  this  cost  of 
material.  I  think  you  will  perceive  that. 
We  cannot  raise  in  fractions,  as  the 
man  who  is  selling  our  supplies  to  us 
can. 

LOST  ON  WHITE  PAPER. 

“The  average  cost  of  a  sixteen-page 
paper  is  $5  a  thousand,  which  is  just  the 
amount  we  receive.  Our  average-size 
paper  last  year  was  17%  pages,  so  that 
we  lost,  as  nearly  as  I  can  recollect, 
something  like  35  to  40  cents  on  every 
$5  worth  of  papers  we  put  out.  Of 
course,  when  I  say  we  lost  that,  I  mean 
above  bare  cost  of  white  paper. 

“The  circulation  revenue  is  computed 
on  the  basis  of  the  cost  of  ink  and 
I  paper,  and  no  other  charge  is  made 


against  it  in  the  average  newspaper  of¬ 
fice.  So  you  will  see  that  the  circula¬ 
tion  itself  is  carried  at  a  loss  on  the 
average  paper  if  it  exceeds  16  pages  in 
size,  and  if  its  price  is  one  cent  to  the 
customer  and  one-half  cent  to  the  trade ; 
and  that  is  the  rule  all  over  the  coun¬ 
try — that  we  charge  half  a  cent  to  the 
trade,  and  the  trade  deliver  it  for  ten 
cents  a  hundred  and  the  retailer  sells 
it  for  one  cent,  or  $1  a  hundred. 

“There’s  no  margin  of  profit  at  all 
on  white  paper,  except  on  some  Sunday 
editions.  There,  of  course,  we  receive 
from  the  wholesaler  in  the  city  $3.25  a 
hundred.  There  is  a  margin  of  profit 
on  the  Sunday  edition,  which  shrinks, 
of  course,  with  size.  But  thes.e  are  the 
figures  that  I  have  given  you  for  the 
daily,  they  are  for  six  days  a  week  as 
against  one  day  in  the  week. 

“We  have  no  way  out  except  to  secure 
some  form  of  competition  in  getting 
our  supplies.  I  have  noticed  that  the 
papermakers  made  a  statement  that 
seems  as  inconsistent  as  any  statement 
can  be.  They  point  out  that  we  should 
not  reduce  the  tariff  on  one  product,  that 
that  could  not  be  reciprocity,  because 
it  would  injure  their  business,  and  in  the 
next  breath  they  tell  you  gentlemen  that 
the  reduction  made  under  the  Aldrich- 
Payne  bill  has  not  reduced  the  cost  of 
paper  to  the  consumer,  but  that,  on  the 
contrary,  the  price  of  paper  has  gone 
up;  that  they  are  now  charging  us  more 
for  white  paper  than  they  did  before  the 
reduction  in  the  duty. 

POSITION  INCONSISTENT. 

“Now,  that  is  true,  but  in  what  way 
it  can  be  used  as  an  argument  against 
this  measure  I  am  unable  to  understand. 
If  a  reduction  in  the  tariff  of  nearly 
one-half  has  the  effect  of  increasing 
their  ability  to  charge  us — and  it  actu¬ 
ally  has  had  this  effect — then  it  may  be 
readily  assumed,  following  the  argument 
out  consistently,  that  if  you  took  the 
tariff  off  altogether  they  could  raise  the 
price  $3  more  a  ton,  and  they  ought  to 
be  encouraging  you  gentlemen  to  reduce 
the  tariff  instead  of  hampering  you  and 
asking  you  not  to  make  this  great  and 
beneficial  change. 

“There  is  that  inconsistency  in  their 
point  of  view  to  which  I  want  to  invite 
the  attention  of  the  committee.  They 
tell  you  that  this  is  adverse  to  their  in¬ 
terests  in  one  breath,  and  in  the  next 
they  show  you  conclusively,  if  their  fig¬ 
ures  are  accurate,  that  they  have  in¬ 
creased  the  cost  of  paper  to  us  since  that 
tariff  was  substantially  reduced.  That, 
however,  actually  represents  the  truth. 

“The  paper  manufacturers  have  an 
association  that  is  absolutely  ironclad. 
The  business  is  in  the  hands  of  com¬ 
paratively  few  interests  now,  and  they 
are  closely  allied.  It  is  perfectly  impos¬ 
sible  to  buy  paper  in  the  market — I 
know  about  this  because  I  buy  60,000 
tons  in  a  year — it  is  impossible  to  secure 
any  bid  from  any  person  except  your 
own  mill,  and  you  cannot  always  do 
that. 

“Our  chief  competitor  in  New  York 
sent  its  ablest  representative  all  over  the 
United  States  last  fall  seeking  for  bids 
on  a  magnificent  order  for  white  paper, 
and  he  was  absolutely  unable  to  get  a 
single  pound  anywhere,  or  to  get  any 
paper  manufacturing  concern  that  would 
bid  for  it.  That  is  not  due  to  the  tariff, 
essentially;  it  is  due  to  combination. 

CANADA  COULD  AID. 

“I  come  here  to  advocate  this  recip¬ 
rocal  agreement  because  the  reason  the 
paper  manufacturers  are  able  to  effect 
this  combination  and  maintain  their 
prices  is  that  they  control  all  of  the 
available  water  supplies  and  timber 
lands  that  exist  on  this  side  of  the  bor- 

(Continued  on  page  5.) 


I*  It  Fxir? 

Is  it  fair  for  the  printer  using  a  cast¬ 
ing  machine  to  send  to  the  founder  to 
have  the  thin  characters  cast,  or  spe¬ 
cial  characters  and  matrices  frequently 
made  for  them — all  produced  at  an  ac¬ 
tual  loss  by  the  founder — for  the  sake  of 
using  that  material  with  casting  ma¬ 
chines? 

Would  it  not  be  fairer  if  the  printer 
would  cast  those  thin  characters  him¬ 
self  on  his  machine,  and  when  he  has 
to  have  those  special  characters  made  to 
send  to  the  machine  company  and  have 
the  matrices  cut  and  then  cast  those 
items ;  in  other  words,  not  do  all  the  fat 
himself  and  let  the  machine  maker  pro¬ 
duce  all  the  fat  and  turn  all  the  lean 
over  to  the  type  founder? 

Any  fair-minded  printer  reading  this 
will  neither  himself,  nor  allow  his  su¬ 
perintendent  or  foreman  to  impose  such 
unnecessary  burdens  upon  the  type 
founder,  but  will  put  them  where  they 
belong — upon  the  machine  maker  and 
user. 

The  type  founders  produce  the  orig¬ 
inal  faces,  the  machine  makers  copy 
them  without  permission  or  without  even 
thanks,  but  to  shove  the  lean  and  ex¬ 
pensive  stuff  over  to  the  type  founders 
is  even  worse. 

We  have  heard  of  a  case  where  a 
printer  ordered  five  pounds  of  hair 
spaces  from  a  type  founder  and  kicked 
because  he  was  not  furnished  them  at 
body  type  prices,  knowing  perfectly  well, 
as  he  did,  that  the  cost  was  several  times 
that  of  the  regular  spaces,  and  that  he 
intended  to  use  them  with  his  sort-cast¬ 
ing  machine  and  was  unwilling  to  cast 
them  on  his  sort  caster.  The  fair- 
minded  printer  will  correct  these  evils — 
the  unfair  one  must  pay  for  them. — 
American  Bulletin.  * 


Joined  New  York  Pres*  Staff. 

The  following  have  joined  the  adver¬ 
tising  staff  of  the  New  York  Press:  A. 
L.  Fenton,  formerly  with  the  S.  C. 
Beckwith  Special  Agency’s  New  York 
office ;  Lawrence  E.  McCarthy,  of  the 
Washington  (D.  C.)  Times;  L.  D. 
Gully,  formerly  with  Chicago  and  At¬ 
lanta  papers,  and  W.  R.  Lee,  who  has 
charge  of  the  automobile  advertising. 


Butler  (Pa.)  Press  Club  Organized. 

Newspaper  men  of  Butler  County,  Pa., 
held  their  first  annual  banquet  at  the 
Hotel  Nixon,  Butler,  recently.  Covers 
were  laid  for  twenty.  Following  the 
dinner  the  Butler  Press  Club  was  or¬ 
ganized. 


The  Great  Wanamaker  Store 

will  use  during  1911  with  the 

German  Gazette  Co. 

of  Philadelphia 

600,000  Lines! 

This  gigantic  contract  started  January  1, 
1911.  and  was  closed  only  after  a  most 
careful  and  searching  investigation  had  been 
completed  as  to  the  German  situation  in 
Philadelphia. 

There  are  more  than  a  third  of  a  million 
Germans  in  this  city  and  there  is  only  one 
way  to  reach  them.  That  is  by  using  the 

Consolidated  German  Nenspapers 

FOREIGN  ADVERTISERS  who  are  not 
already  reaping  the  benefits  of  the  Gazette 
should  think  long  and  carefully  and  decide 
whether  they  would  not  be  wise  to  follow 
the  lead  of  this  MERCHANT  PRINCE  who 
is  surely  familiar  with  the  newspaper  situa¬ 
tion  in  his  home  city. 

These  papers  reach  60,000  German  homes; 
and  in  volume  of  advertising  carried. 

Hie  Gazette  Ranks  Tkird  Amona 
Phtladelpkia  Dalliea 

The  low  combination  rate  (for  Morning^ 
Eveniiyi.  Sunday  and  Weekly)  makes  THE 
GAZETTE  the  best  advertising  buy  in 
Philadelphia. 

HE  GEIMAN  GAZETTE  PUBUSfflNG  CO. 

pmUDELPHU 
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PRINTING  REFORMS 

Investigation  Committee  Plans  to 
Save  Government  More  Than  a 

Million  Dollars  Annually — Iowa 
Newspaper  Man  Uncovers 
Numerous  Extravagances — 

Aids  ,.in  Drafting  Re¬ 
form  Measure. 

(Special  to  The  Eoitos  and  Publishex.) 

Washi.vgtox,  D.  C,  Feb.  8. — A  news¬ 
paper  man,  George  H.  Carter,  of  Coun¬ 
cil  Hluffs,  la.,  is  assistant  secretary  of 
the  Printing  Investigation  Commission, 
which  has  just  rciwrted  to  Congress  a 
plan  to  save  the  Government  fully 
$l,25O,0tK)  in  its  annual  printing  bills. 
Mr.  Carter  was  chosen  for  this  posi¬ 
tion  on  account  of  his  thorough  knowl¬ 
edge  of  printing  matters  and  Govern¬ 
ment  publications.  During  the  last  year 
he  has  succeeded  in  unearthing  numer¬ 
ous  e.xtravaganccs  in  the  Government 
printing  and,  together  with  Charles  M. 
Morris,  of  Salt  Lake  City,  secretary  of 
the  Commission,  prepared  the  bill  which 
proposes  to  put  the  Government  Printing 
Office  on  a  modern  business  basis.  This 
bill  received  the  unanimous  approval  of 
the  Printing  Investigation  Commission, 
consisting  of  Senators  Smoot,  of  Utah; 
Bourne,  of  Oregon,  and  Fletcher,  of 
Florida,  and  Representatives  Cooper,  of 
Pennsylvania ;  Sturgiss,  of  West  Vir¬ 
ginia,  and  Finley,  of  South  Carolina.  It 
is  now  up  to  Congress  to  decide  whether 
the  proposed  economies  shall  be  put  into 
effect. 

Among  the  numerous  reforms  in  the 
public  printing  which  the  Commission 
recommends  is  a  valuation  plan  for  the 
distribution  of  Government  publications 
to  members  of  Congress.  The  bill  pro¬ 
vides  that  each  Senator  shall  have  a 
credit  of  $2,500  and  each  Representa¬ 
tive  $1,800  a  year  in  value  of  publica¬ 
tions  at  the  Government  Printing  Office. 
Upon  this  credit  a  member  of  Congress 
may  obtain  whatever  Government  docu¬ 
ments  he  desires  for  his  constituents,  in¬ 
stead  of  receiving  a  fixed  quota  of  every' 
publication  regardless  of  whether  it  is 
of  any  interest  to  his  State  or  district. 
F'or  example,  a  New  York  City  Con¬ 
gressman  now  receives  as  many  Agri¬ 
cultural  Year  Books  as  does  a  member 
from  Kansas.  It  is  evident  that  there 
is  a  great  waste  in  such  a  distribution 
of  these  l)ooks.  By  the  valuation  plan  a 
Kansas  Congressman  could  use  his  en¬ 
tire  credit  to  obtain  agricultural  publi¬ 
cations  for  his  constituents  while  a  New 
York  member  could  supply  his  district 
with  publications  of  special  interest  to 
It.  This  new  plan  has  received  the  in¬ 
dorsement  of  nearly  all  the  leading  book 
publishers  of  the  country,  who  believe 
the  Government  Printing  Office  could 


A  Real  Opportunity 

Big  weekly  newspaper  of  the 
highest  standing  and  character, 
growing  business,  showing  substan¬ 
tial  net  earnings,  located  near  New 
York  City.  For  sale  on  account 
of  ill-health  of  present  owner. 

$7,000  CASH  PAYMENT 

balance  on  easy  terms.  Purchaser 
can  draw  salary  of  $5,000  per  an¬ 
num  and  earn  8%  additional  on 
capital  stock. 

HARWELL  &  CANNON 

Brsktn  is  Ncwisspcr  ssS  Massiise  Prepertitt 

200  Fifth  Avenue,  New  York 


handle  the  problem  the  same  as  any  big 
commercial  publishing  house. 

A  provision  in  the  bill  of  special  in- 
I  terest  to  newspaper  men  accords  to  each 
correspondent  in  the  Press  Gallery  of 
Congress  a  copy  of  every  congressional 
document  on  the  filing  of  a  request  for 
the  same  within  ten  days  after  it  has 
been  ordered  printed.  In  addition,  each 
correspondent  is  to  receive  the  Monthly 
.\rmy  Register,  the  Navy  Register,  the 
Diplomatic  and  Consular  List  of  the 
State  department,  the  Official  Register 
of  the  United  States  and  the  Statistical 
-Abstract  of  the  United  States.  The 
Press  Galleries  of  both  the  Senate  and 
the  House  are  to  be  supplied  with  these 
publications  also  and  in  addition  copies 
of  every  bill,  resolution  and  report 
printed  for  the  use  of  Congress.  This 
provision  will  be  of  inestimable  value  to 
the  Washington  correspondents  and  will 
greatly  aid  in  the  publicity  of  govern¬ 
mental  affairs.  It  was  written  by  Mr. 
Carter,  whose  experience  as  a  Washing¬ 
ton  correspondent  caused  him  to  see  to 
it  that  the  newspaper  men  were  prop¬ 
erly  cared  for  in  the  new  printing  bill. 

Before  accepting  his  present  position 
as  assistant  secretary  of  the  Printing 
Investigation  Commission  Mr.  Carter 
was  the  Washington  correspondent  for 
several  Iowa  newspapers,  including  the 
Des  Moines  Capital,  Sioux  City  Journal, 
Burlington  Hawk-Eye,  Council  Bluffs 
Nonpareil  and  Waterloo  Reporter. 
.After  graduating  from  the  University 
of  Iowa  in  1898,  Mr.  Carter  began  news- 
paiier  work  on  the  Sioux  City  Tribune 
and  then  served  five  years  as  city  editor 
of  the  Council  Bluffs  Nonpareil.  Fol¬ 
lowing  that  he  covered  the  State  house 
and  Iowa  politics  for  the  Des  Moines 
Capital  for  three  years,  during  which 
time  he  achieved  considerable  promi¬ 
nence  by  a  vigorous  expose  of  the  ex¬ 
travagances  of  Governor  Cummins’  ad¬ 
ministration.  Mr.  Carter  came  to  Wash¬ 
ington  in  1907  and,  after  a  year  on  the 
Washington  Post  as  assistant  telegraph 
editor,  became  a  Washington  corre¬ 
spondent.  He  was  an  intimate  friend 
of  the  late  Senator  William  B.  .Allison 
and  conducted  a  press  bureau  for  the 
Senator  in  his  last  campaign  for  re- 
nomtjiation.  Senator  .Allison  gave  Mr. 
Carter  credit  for  winning  that  campaign 
for  him. 

Mr.  Carter  was  vice-president  of  the 
Tri-City  Press  Club,  of  Omaha,  Coun¬ 
cil  Bluffs  and  South  Omaha,  and  was  a 
menilier  of  the  executive  committee 
which  entertained  the  National  Editorial 
■Association  in  those  cities  in  1992.  He 
is  a  charter  memlier  of  the  National 
Press  Club  of  Washington. 


Clipper  to  Celebrate  Birthday. 

The  New  A’ork  Clipper,  the  oldest 
.American  theatrical  journal,  will  cele¬ 
brate  its  fifty-eighth  year  of  continu¬ 
ous  publication  under  its  pre.sent  man¬ 
agement  by  issuing  an  anniversary  num- 
lier  on  F'ebruary  15.  The  cover  will  be 
handsomely  illuminated  in  colors  and 
the  paper  will  contain  much  to  interest 
the  profession  and  the  theater-goer.  In 
future  the  Clipper  will  be  issued  on 
Thursdays  and  will  be  printed  through¬ 
out  on  a  fine  quality  of  paper.  The 
Clipper  is  the  only  theatrical  paper  own¬ 
ing  its  own  printing  plant. 


To  Entertain  Correspondents. 

The  University  Press  Club,  of  the 
University  of  Wisconsin,  consisting  of 
students  in  the  course  of  journalism  and 
those  on  the  college  papers,  will  enter- 1 
tain  the  newspajier  men  reporting  the  i 
legislature  at  a  dinner  to  be  given  at  | 
Madison,  Wis.,  the  middle  of  February,  i 
W.  J.  Goldschmidt,  Milwaukee,  is  presi¬ 
dent  of  the  club,  and  W.  B.  Miller, 
Denver,  is  secretarj-. 


February  ii,  igii. 

BACK  TO  TEXAS.  I  PETERS  JOINS  LAW  FIRM. 


New  York  Reporter  Is  Banqueted  Be-  I 
fore  Going  to  San  Antonio.  I 

Beauvais  Baugh  F'ox,  who  recently  : 
resigned  from  the  New  A'ork  Sun  to  ! 
return  to  Texas,  where  he  will  cover 
the  Legislature  at  -Austen  for  the  San 
-Antonio  Daily  Express,  was  tendered  a 
farewell  dinner  at  Madame  Torri's,  12 
West  Eighth  street.  New  York,  Thurs¬ 
day  night  of  last  week  by  fifty  of  his 
friends  and  newspaper  associates. 

“Bo,”  or  “Barney,”  as  he  has  been 
affectionately  called  by  his  colleagues, 
gained  his  first  metropolitan  experience  ! 
with  the  New  A'ork  City  News  -Associa-  ! 
tion  and  in  1906  joined  the  staff  of  the 
New  A’ork  Sun.  He  returns  to  Texas  i 
because  he  believes  his  wife’s  health  [] 
will  be  restored  in  that  “God’s  country.” 

For  the  past  three  years  he  has  cov¬ 
ered  the  Coroners’  Office,  the  Tombs 
Police  Court  and  at  various  times  the 
Criminal  Courts  Building.  .Among 
those  at  the  dinner  were  the  four  cor¬ 
oners  of  Manhattan,  Dr.  I.  S.  Feinberg, 
president  of  the  board,  and  Coroners 
Hellenstein,  Holtzhauser  and  Winter- 
bottom;  Chief  Clerk  Antonio  Delassan- 
dro,  George  Wall,  George  Le  Brim, 
Jacob  -Anekstein,  Grover  Dorsch,  Harry 
Leiser.sohn,  all  of  the  coroners’  staff ; 
James  Donovan,  -A.  De  Forest  White, 
of  the  New  A'ork  City  News  Associa¬ 
tion  ;  Robert  Ritchie,  George  Evans  and 
■Alan  Smith,  Of  the  New  A'ork  Sun ;  W. 
Pardee,  of  the  Morning  World;  Mira- 
beau  L.  Towns,  Jr.,  of  the  Evening 
World;  James  Anthony  Murphy,  of  the 
Evening  Journal;  Jack  Malarckey,  Mar¬ 
tin  Casey  and  others. 


CIRCULATION  MEN  DINE. 


More  Than  Two  Hundred  Present  at 
Sixth  Annual  Event. 


Former  Brooklyn  Publisher  Now  As¬ 
sociated  with  Prominent  Firm. 

Thomas  P.  Peters,  former  editor  of 
the  Brooklyn  Times,  has  entered  the 
practice  of  law,  having  associated  him¬ 
self  with  the  law  firm  of  James  W.  and 
Charles  J.  McDermott,  with  offices  at 
2  Rector  street,  Manhattan. 

I  The  firm  is  one  of  the  most  promi- 
I'ent  in  the  city,  and  is  counsel  for  the 
United  States  Express  Co. 


Offers  Season  Ticket  as  Ad  Prize. 

The  Indianapolis  Star  offers  a  season 
ticket  to  the  League  games  at  AVashing 
'on  Park  to  the  person  who  suggests 
he  best  advertisement  about  Star  want 
ids.  The  suggestion  must  be  suitable 
^or  use  on  the  score  board  at  the  park. 


30,000 

JEWISH  HOMES 

ME  RIACUD  IBIOIICH 

Du 

JUnerikaner 

THE  LEADING 

'  JEWISH  WEEKLY 

IN  AMERICA 

I  THE  LARGEST  CIRCULATION  OF 
:  ANY  JEWISH  LANGUAGE  WEEKLY 
IN  THE  UNITED  STATES 


For  rates  and  information,  write  to 

BENJAMIN  WAXELBAUM 

Special  Representative 

189  East  Broadway,  New  York  City 


The  Circulation  Club  of  New  York, 
composed  of  the  circulation  managers  of 
New  A'ork  and  Brooklyn  newspapers 
and  other  publications,  held  their  sixth 
annual  beefsteak  dinner  in  Brooklyn 
Wednesday  evening.  Nearly  every  large 
city  in  the  country  was  represented,  the 
attendance  numbering  more  than  two 
hundred. 

Frank  P.  O’Raw,  president  of  the 
club,  presided  as  toastmaster.  Speeches 
were  made  by  E.  J.  Barry,  William 
Weber,  William  M.  Henry,  John  A.  J. 
Fenton,  George  I.  Henry,  James  Nat 
Rae,  John  F.  Kelly,  ;John  Kiernan, 
Harry  Hudson,  Edward  F.  Cunningham 
and  others. 

The  officers  of  the  Circulation  Club 
are;  Frank  P.  O’Raw,  New  York 
Tribune,  president;  E.  J.  Barry,  New 
York  Herald,  vice-president;  William  | 
Weber,  New  York  World,  treasurer;  | 
William  M.  Henry,  New  York  Ameri- 1 
can,  secretary.  1 


THE  EUREKA  HERALD 

Of  EUREKA.  CALIFORNIA 


NET  PAID  CIRCULATION,  4.500 
DAILY,  AND  GROWING  LIKE  A  WEED 

Only  afternoon  newspaper  in  Humboldt 
County  carrying  Associated  Press  Dis- 
pstches. 

Largest  circulation  in  Eureka  of  any  news¬ 
paper,  morning  or  evening,  by  fully  100 
per  cent  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $5,000.00 
in  Gold. 

Advertisers  wanting  action  on  their  money 
will  use  the  HERALD. 

THE  EUREKA  HERALD 

EUREKA.  CALIFORNIA 
A.  K.  STONE,  Editor  and  Gen’I  Mgr. 

THE  FISHER  AGENCY.  Special  Repre 
sentative.  New  York  and  Chicago. 


§  Makes  Enormous  Gain 


Elmira  (N.  Y.)  Advertiaer  Conteat. 

The  Elmira  (N.  A'.)  Advertiser  has  i 
just  launched  a  circulation  promotion 
venture  in  which  $7,000  in  cash  and 
valuable  prizes,  including  three  high- 
grade  automobiles,  are  to  be  given  to 
contestants.  The  .Advertiser  has  made 
great  progress  under  the  management 
of  Milo  Shanks,  a  Washington  newspa¬ 
per  man,  who  took  charge  of  the  busi¬ 
ness  about  two  years  ago. 


The  Los  Angeles  Record  gained 
1,249,514  agate  lines  of  advertising 
lor  1910  over  1909,  a  gain  of  36.6f, 
which  is  the  largest  gain  made  by 
any  afternoon  newspaper  in  America. 
The  gains  in  clauihed  advertising 
and  foreign  advertising  were  even 
more  remarkable,  amounting  to  57.7% 
and  92.2%  respectively. 


The  Greensburg  Tribune 


Has  Largest  Clrcnlation  in  Westmoreland  County,  Pennsylvania 


FLAT  DISPLAY  RATES 

Set  matter,  per  inch . 184. 

Plate  Matter,  per  inch . 114. 

Matrice*atPlaterate^^^^^j^j^_l$^ 


No  Special  Representatives 
CROMBIE  ALLEN,  Editor 

U.  L.  ALLEN,  Manager 


February  ii,  1911, 
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The  One-Machine  Plant 

After  three  months’  use  of  a  Qyick  Change 
Model  4  (Double  Magzizine) 

LINOTYPE 

H.  A.Tracht,  publisher  of  the  Upper  Sandusky 
(Ohio)  Chief,  writes : 

“  It  is  being  satisfactorily  operated 
by  a  young  man  who  had  less  than 
a  year’s  experience  at  occasional 
work  on  an  old  Model  One  in  a 
neighboring  city.  My  foreman  and 
a  lady  proofreader  are  already  quite 
good  on  the  machine,  they  working 
at  odd  hours.  My  only  regret  is 
that  1  did  not  purchase  a  Linotype 
a  dozen  years  ago.” 


25,000  in 
Daily  Use 


The  Linotype  Way  Is  the  Only  Way 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

521  Wabash  Aae.  638-646  Sacramento  St.  332  Camp  St. 

TORONTO:  Canadian  Linotype  Ltd.*  35  Lombard  St. 


EDMONDS  MAKES  CHANGES.  A  JOURNALIST'S  CHICKEN  FARM. 


Purchase*  Substantial  Interest  in  Ca>  |  Former  War  Correspondent  Goes  in 
nadian  Merchants’  Publishing  Co.  |  for  Poultry  Raising. 


PRESS  ASKS  RELIEF. 

(Continued  from  page  3.) 

iler.  Our  establishment,  which  is  not 
poor,  but  has  ample  capital,  could  go 
out  and  invest  its  money,  as  some  of 
the  members  of  the  committee  have  sug¬ 
gested,  if  we  could  go  across  the  bor¬ 
der  and  save  our  industry.  You  must 
know  that  in  19l»0  the  newspaper  industry 
was  the  seventh  largest  industry  in  the 
I'nited  States,  and  now  probably  holds 
fifth  place,  and  we  feel  that  we  are  ben¬ 
efited  in  this  particular.  Now,  all  we 
ask  is  a  chance  to  take  our  money  and 
go  somewhere  else  with  it  and  see  if 
we  cannot  preserve  what  we  have  with¬ 
out  oppression  to  our  public. 

“.As  to  the  advertising,  that  is  borne 
by  comparatively  a  few  people.  You 
will  he  surprised  when  I  tell  you  that 
less  than  thirty  mercantile  establish¬ 
ments  pay  for  the  bulk  of  advertising  in 
the  city  of  New  York. 

“Another  point  is  that  when  the  type¬ 
setting  machine  came  along  it  represent¬ 
ed  a  change  in  the  cost  of  newspapers. 
The  average  of  the  New  York  World 
then  was  twelve  pages.  Now,  as  I  have 
told  you,  it  is  17^4  pages;  prices  of  pa¬ 
per  have  enormously  increased,  and  we 
have  got  down  to  the  position  of  mak¬ 
ing  our  profits  only  by  extraordinary 
skill,  mechanical  efficiency  and  close 
economic  study  of  our  conditions. 

“Newspaper  making  has  become  an 
exact  science.  We  have  cut  off  every 
bit  of  the  waste  and  have  endeavored 
to  withstand  the  constant  pressure  of 
other  forms  of  organizations  against  us, 
organizations  of  manufacturers,  of  the 
labor  unions,  of  the  advertisers;  all  of 
these  things  we  have  to  constantly  con¬ 
tend  against,  and  I  might  say  that  news¬ 
papers  pay  the  highest  wages  of  any 
trade  in  the  world. 

“There  is  not,  among  our  1,100  trades 
union  employes  in  the  World  office,  a 
single  man  who  receives  less  than  $1,200 
a  year.  The  ordinary  compositor,  lim¬ 
ited  by  his  union  to  working  six  days  in 
the  week  .and  seven  and  one-half  hours 
a  d,ay,  earns  $1,600.  The  average  stereo¬ 
typer  in  the  World  office  earns  $41  a 
week  with  his  overtime;  his  regular 
day  time  is  seven  and  one-half  hours, 
his  night  work  only  six  hours.  You  will 
readily  see  that  we  are  paying  enor¬ 
mous  wages,  supplying  a  great  public 
need,  in  the  New  York  newspapers,  and 
I  say  this  with  knowledge  that  these 
newspapers  do  not  earn  a  net  percentage 
of  more  than  five  per  cent,  on  their 
gross  annual  business.” 

History  of  Jokesmiths. 

The  Grand  Trunk  Railway  system  of 
Canada  has  issued  a  handsomely  printed 
and  illustrated  history  of  the  eighth  an¬ 
nual  convention  of  the  American  Press 
Humorists,  held  at  Montreal  last  Au¬ 
gust.  The  jokesmiths  were  the  guests 
of  the  Grand  Trunk  on  their  Canadian 
jaunt.  The  volume  is  edited  by  Cy. 
Warman,  president  of  the  Press  Humor¬ 
ists’  Association. 


New  York  Cily,  Jan.  25, 1910. 

THOMAS  WILDES’  SON, 

14  Dover  St.,  New  York. 

Gentlemen : — In  reply  to  your  lavor 
oi  the  22d  inst.  OxoJio  cleans,  tones 
and  reiines  metal  in  a  manner  so  satis¬ 
factory  to  us  that  we  never  bother  with 
any  other  preparation,  being  satisfied 
to  let  well  enough  alone. 

Yours  respectlully. 

Printers’  Ink  Press, 

per  E.  K. 


SUCCESS  CHANGES  HANDS. 


Magazine  Will  Hereafter  Be  Pub¬ 
lished  by  National  Post  Co. 

.Announcement  has  been  made  that 
Success  Magazine  will  hereafter  be  pub¬ 
lished  by  the  National  Post  Co.,  a  cor¬ 
poration  recently  formed  for  the  pur¬ 
pose  of  publishing  a  new  fortnightly  to 
be  called  The  National  Post.  Two  of 
the  incorporators  of  the  National  Post 
Co.,  David  G.  Evans  and  Samuel  Mer- 
win,  were  for  many  years  identified  with 
Success  Magazine,  respectively  as  vice- 
president  and  editor. 

There  have  recently  been  many  ru¬ 
mors  in  circulation  in  the  publishing 
world  regarding  the  several  changes  of 
personnel  that  have  occurred  in  the  Suc¬ 
cess  company  during  the  six  months  just 
past.  Mr.  Evans  and  Mr.  Merwin,  it 
will  be  recalled,  left  the  company  on 
September  1  and  with  their  associates 
at  once  went  at  the  promoting  of  the 
National  Post.  January  1,  on  the  re¬ 
tirement  of  Edward  E.  Higgins  from 
the  presidency  of  the  company,  these 
men,  together  with  E.  E.  Garrison,  presi¬ 
dent  of  the  National  Post  Co.,  returned 
to  the  Success  organization.  A  series  of 
negotiations  followed  which  resulted 
finally  in  the  transfer  of  Success  Maga¬ 
zine  to  the  National  Post  Co. 

When  asked  about  the  transfer,  one 
of  the  officers  of  the  Success  companj’ 
stated  :  “The  arrangement  is  simply  in 
line  with  the  recent  experience  of  other 
magazine  publishers  that  it  is  economical 
to  combine  the  publishing  of  two  or 
more  magazines  in  the  hands  of  a  single 
company. 

Dr.  Orison  S.  Marden,  founder  and 
principal  editorial  contributor  to  Suc¬ 
cess,  and  H.  A.  Lewis,  manager  of  the 
branch  office  organization,  continue  their 
connections  with  the  publication. 


HOSPITABLE  TYPE  FOUNDERS. 


Have  Fine  Lunch  Room  in  Jersey  City 

and  Invite  Publishers  to  Drop  in. 

The  American  Type  Founders  Co., 
Jersey  City,  has  established  a  dining 
menage  in  the  big  plant  at  Communi- 
paw,  where  visiting  newspaper  men  and 
other  guests  are  entertained  daintily 
and  happily.  F.  B.  Berry,  manager  of 
the  typographical  department,  invites 
all  publishers  visiting  the  Elast  to  drop 
in  and  lunch  with  him  and  see  the  big 
plant. 

At  a  luncheon  last  week  the  follow¬ 
ing  were  present: 

R.  W.  Nelson,  president  and  general 
manager;  L.  B.  Benton,  manager  of  the 
manufacturing  department ;  W.  S.  Mar- 
der,  manager  of  the  central  foundry; 
J.  T.  Murphy,  secretary  and  treasurer; 
W.  S.  Capitain;  W.  A.  Parker,  superin¬ 
tendent  specialty  printing  department 
and  editor  of  the  American  Bulletin ; 
C.  C.  Marder,  manager  merchan¬ 
dise  department ;  M.  F.  Ben¬ 
ton,  manager  engraving  depart¬ 
ment  ;  F.  B.  Berry,  manager  the 
typographical  department;  H.  O.  Barth, 
who  earned  his  reputation  in  the  days 
of  the  old  high-frame  bicycle  by  riding 
from  Cincinnati  to  New  York,  and 
George  P.  Leffler,  business  manager  of 
The  Editor  and  Publisher. 


Celebrates  Anniversary. 

The  Hazleton  (Pa.)  Plain  Speaker 
celebrated  its  twenty-ninth  birthday  last 
Monday.  It  is  one  of  the  most  enter¬ 
prising  of  the  smaller  dailies  of  the 
State,  and  enjoys  a  large  and  constantly 
growing  circulation.  It  is  represented 
in  the  Eastern  field  by  A.  F.  Smith,  717 
Mutual  Life  Building,  Philadelphia. 


W.  L.  Edmonds,  for  eighteen  years 
connected  with  the  MacLean  Publishing 
Co.,  Limited,  of  Toronto,  Can.,  and  for 
the  past  ten  years  general  manager,  has 
acquired  an  interest  in  the  Canadian 
Merchants’  Publishing  Co.,  of  Toronto. 
The  latter  company  now  publishes  four 
periodicals  and  plans  to  start  several 
new  ones  during  the  year. 

Before  severing  his  connection  with 
the  MacLean  company  Mr.  Edinond.s 
was  presented  with  two  handsome  house 
chairs  by  the  Toronto  and  Montreal 
staffs  and  a  handsome  mahogany  desk 
chair  by  Colonel  MacLean,  the  president. 

Mr.  Edmonds  has  been  actively  en¬ 
gaged  in  daily  and  trade  newspaper 
work  for  more  than  thirty  years. 


New  Pennsylvania  Daily. 

The  Pittston  (Pa.)  Herald,  a  new 
evening  daily,  made  its  appearance  last 
week.  It  is  an  eight-page  paper  and 
carries  the  United  Press  service.  Ow¬ 
ing  to  trouble  with  the  machinery  the 
first  issue  was  several  hours  late. 


\\  illiani  Dinwiddie,  formerly  New 
York  Herald  correspondent  in  the  Phil- 
ppines,  and  later  assistant  Sunday 
editor  of  the  New  A’ork  World,  has 
a  big  poultry  farm  at  Metuchen, 
N.  J.  Recently  fifty  students  of 
Rutgers  College,  New  Brunskick,  N. 
J.,  constituting  the  short-course  class  in 
agriculture,  visited  the  farm  with  their 
instructors.  The  name  of  the  farm  is 
“Alinsawac,”  an  Igorrote  word  mean- 
'ng  “Home  of  the  Wild  Man.”  Mr. 
Dinwiddie  was  civil  governor  of  Igor¬ 
rote  province  of  Leponto-Bontoc  in  the 
Philippines.  The  farm  has  4,000  leg¬ 
horn  hens,  a  10,000  brooder  house  and 
an  incubator  with  a  capacity  for  6,000 
eggs. 


Editor  Files  Libel  Suit. 

W.  E.  Whitford,  editor  of  the  Glen- 
wood  (Ark.)  News,  has  brought  suit 
for  $10,000  against  the  editor  and  pub¬ 
lisher  of  the  Glenwood  Argus,  alleging 
that  he  has  been  damaged  by  a  publi¬ 
cation  that  appeared  in  the  -Argus. 


Write  the  American  Ink  Co. 
New  York  City  for  leaflet  en¬ 
titled  “  Publishers,  show  your¬ 
selves! — Here’s  the  table:” 
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RECIPROCITY. 

(Continued  from  fage  1.) 

fore  the  agreement  goes  into  effect.  The 
draft  of  the  measure  introduced  in  the 
Canadian  Parliament  shows  that  Can¬ 
ada  has  taken  the  stand  that  .American 
paper  and  pulp  shall  not  be  admitted 
free  into  Canada  until  all  the  provinces 
have  removed  their  restrictions  against 
the  exportation  of  pulp  logs. 

The  paper  manufacturers,  so  far  as 
they  have  spoken  publicly,  seem  to  be 
opposed  to  the  agreement.  Their  atti¬ 
tude  is  well  expressed  by  H.  J.  Cadwell, 
secretary  and  treasurer  of  the  Cham¬ 
pion  Paper  Co.,  of  Carthage,  N.  Y.,  in 
a  letter  published  in  The  Paper  Mill. 
He  says: 

“To  my  mind  the  proposed  reciprocity 
agreement  between  this  country  and 
Canada  places  the  news  paper  manu¬ 
facturer  at  a  staggering  disadvantage, 
inasmuch  as  it  places  him  on  the  same 
basis  with  the  Canadian  manufacturer, 
while  the  latter  has  the  bulk  of  his  raw- 
material  at  his  very  door  in  comparison 
with  the  former,  who  is  obliged  to  pay  a 
freight  charge  of  from  $o  to  $7  a  ton 
to  procure  his. 

“The  position  of  the  publisher,  as  I 
see  it,  is  very  unsound,  and  instead  of 
endeavoring  to  bring  about  this  treaty 
I  would  think  he  would  exert  every 
effort  to  strangle  it,  as  when  a  buyer 
has  a  market  supplied  by  an  industry 
in  his  own  country  and  a  production 
in  excess  of  his  wants,  competition  is 
bound  to  give  him  a  lower  price  than 
the  investment  necessary  to  produce 
would  warrant.  This  is  his  position  to¬ 
day,  but  when  such  a  buyer,  through 
his  efforts  to  secure  a  little  lower  price, 
kills  that  industry  and  drives  it  into 
another  country,  he  not  only  curtails 
the  market  for  his  own  product,  but 
places  himself  in  the  hands  of  one  over 
which  his  influence  is  greatly  lessened. 
The  publisher  of  the  United  States  has 
a  tremendous  influence  over  the  law¬ 
makers  of  his  own  country.  How  much 
will  he  have  over  the  Canadian  manu¬ 
facturer  when  he  is  once  in  their 
hands?” 

Similar  arguments  were  made  before 
the  Ways  and  Means  Committee  in 
Washington  last  Monday  by  Mayor  F. 
M.  Hugo  of  Watertown,  N.  Y.,  Presi¬ 
dent  .Arthur  C.  Hastings  of  the  Amer¬ 
ican  Pulp  Paper  Association,  and  F.  J. 
Sensenberner  of  Wisconsin.  Mr.  Hugo 
said  that  the  price  of  print  paper  went 
up  after  the  passage  of  the  Payne- 
Aldrich  law,  because  it  had  been  abnor¬ 
mally  low  during  the  tariff  agitation 
preceding  the  passage  of  the  law.  The 
tone  of  his  remarks  indicated  that  the 
price  of  paper  would  not  be  lowered  by 
reason  of  the  proposed  reciprocity 
agreement. 

Officers  of  the  .American  Newspaper 
Publishers’  Association  strongly  favor 
the  reciprocity  agreement  covering  pulp 
and  print  paper,  believing  that  it  will 
operate  to  reduce  the  price  of  news 
print  paper. 


ADAMS-FAVER-ELLIS 
CONTEST  CO. 

**  The  Company  That  Can  Come  Back  '* 

ClEA!^  CIRC114TI0!^  CAMPAICI^S 

Personally  managed  with  experienced 
crews. 

We  will  submit  plans  without  any 
obligations  on  your  part. 

Wire  aearetl  office  at  our  expeaae. 
Eastern  Office — 7S6  ISth  St.,  N.  W.,  Wash- 
ineton,  D.  C 

Sou'iem  Office — a04  Waabington  St.,  At¬ 
lanta,  Ga. 

Western  Office — 1257  Jackson  St.  Oakland, 
CeL 


February  ii,  19:1. 


The  Examiner  for  the  Association  of 
American  Advertisers  on  his  recent  visit 
to  New  Orleans  reported  a 

CIRCULATION  OF  22,258 

ON 

THE  DAILY  AND 
SUNDAY  STATES 

This  was  an  increoMe  on  his  former  report,  and  the 
circulation  is  »till  increasing.  THE  STATES  shows  a 
healthy  growth  all  the  time,  both  as  to  Circulation  and 
Volume  of  Advertising,  Local  and  Foreign.  This  fact 
goes  to  prove  that  the  results  to  Advertisers  are  satis¬ 
factory. 

The  States  is  a  quality  paper 

For  the  year  1910  THE  STATES  led  its  nearest  com¬ 
petitor  by  29,444  inches  of  Local  Advertising.  The 
local  man  is  on  the  ground  and  should  be  a  good  guide 
to  the  Foreign  Advertiser. 

Sworn  average  for  1910,  23,186  copies.  During 
January  1911,  we  led  second  highest  paper  by  61,267 
agate  lines. 

The  S.  C.  Beckwith  Special  Agency 

Sole  Agent* — Foreign  Advertiaing 
New  York  Ckicego  Kense*  City 


CHRIST  AS  AN  ADVERTISER. 


AUGUSTA  CHRONICLE  SOLD. 


Daily  Taken  Over  by  Stock  Com¬ 
pany  Headed  by  T.  W.  Loyle**. 

The  controlling  interest  in  the  Au¬ 
gusta  (Ga.)  Chronicle,  formerly  held 
by  Thomas  K.  Scott  and  D.  B.  Dyer, 
has  been  purchased  by  a  stock  com¬ 
pany  headed  by  Thomas  W.  Loyless. 
Following  the  sale  a  meeting  of  the 
new  stockholders  was  held  for  the  pur¬ 
pose  of  electing  a  new  board  of  di¬ 
rectors  and  officers. 

The  new  directors  are:  Thomas  W. 
Loyless,  H.  H.  Stafford,  P.  H.  Rice, 
Rufus  H.  Brown,  Fielding  Wallace, 
Frank  H.  Barrett,  David  Slusky,  C,  B. 
Hanson,  H.  C.  Smith. 

The  directors  elected  officers  as  fol¬ 
lows:  Thomas  W.  Loyless,  president 
and  general  manager ;  H.  H.  Stafford, 
vice-president;  H.  C.  Smith,  secretary 
and  treasurer. 

The  list  of  stockholders  includes  the 
names  of  more  than  seventy  citizens  of 
.\ugusta. 

Mr.  Loyless  has  been  editor  and  gen¬ 
eral  manager  of  the  paper  for  a  number 
of  years,  and  has  been  a  large  factor 
in  the  upbuilding  of  the  paper. 


Central  Ad  Clubs  to  Meet. 

The  Central  .Association  of  Advertis- 
I  ing  Qubs  will  hold  its  annual  meeting 
I  in  Grand  Rapids  June  15  and  16.  An 
I  attendance  of  three  hundred  delegates 
i  is  expected. 


Receiver  Appointed. 

A  receiver  has  been  appointed  for  the 
Progress  Publishing  Co.,  of  Columbus, 
O.,  upon  the  application  of  the  Cx>lumbus 
Typesetting  Co. 


Appreciated  the  Power  of  Publicity. 

Says  Rev.  Christian  F.  Reisner. 

“If  Christ  were  on  earth  to-day  I  do 
not  doubt  He  would  make  use  of  our 
modern  means  of  advertising.  He 
would  use  displays  in  the  newspapers, 
billboards,  window  signs  and  hand  bills,” 
said  the  Rev.  Christian  F.  Reisner,  pas¬ 
tor  of  Grace  Methodist  Episcopal 
Church,  New  York,  in  an  address  this 
week  before  the  West  Side  Y.  M.  C.  A. 
on  the  topic  “Why  Advertise  Religion?” 
He  said  in  part : 

“Jesus  Christ  was  one  of  the  ablest 
advertising  men  that  ever  lived.  He 
was  His  own  publicity  manager,  and  did 
not  need  the  services  of  a  hired  press 
agent.  He  appreciated  the  power  of 
publicity  and  used  it,  and  consequently 
was  the  most-talked-of  man  in  His  day. 
His  ministry  on  earth  was  very  brief, 
but  by  his  unique  method  of  advertising 
He  brought  out  great  multitudes  to  hear 
His  message.  .And  there  were  no  print¬ 
ing  presses  in  those  days  to  help  Him. 
News  traveled  from  mouth  to  mouth, 
but  in  spite  of  this  handicap  he  attracted 
attention,  and  so  many  heard  of  Him 
and  His  works  that  He  always  had  a 
congregation.” 


Firm  Name  Changed. 

An  important  change  has  taken  place 
in  the  management  of  the  business  of 
the  Germania  Publishing  Co.,  of  Ham¬ 
ilton,  O.,  through  the  purchase  of  the 
half  interest  formerly  held  by  the  late 
Judge  R.  Hartkoff  therein  by  Alban 
Wolff,  of  Covington,  Ky.  The  name 
of  the  company  has  been  changed  to  the 
German-.American  Publishing  Co. 


INLAND  DAILIES  TO  MEET. 


Interesting  Program  Prepared  for 
Midwinter  Session  at  Chicago. 

The  annual  meeting  of  the  Inland 
Daily  Press  Association  will  be  held 
Tuesday,  F'ebruary  21,  at  the  LaSalle 
Hotel,  Chicago,  according  to  the  an¬ 
nouncement  made  by  the  president, 
Frank  D.  Throop,  publisher  of  the 
Journal,  of  Muscatine,  la.  The  Inland 
Daily  Press  .Association  consists  of  the 
leading  daily  newspapers  of  Michigan, 
Indiana,  Wisconsin,  Illinois,  Kentucky, 
Missouri,  Iowa  and  Minnesota.  It  meets 
three  times  a  year  in  Chicago  in  one 
day  sessions,  all  of  the  time  being  de¬ 
voted  to  business. 

At  the  February  meeting  the  princi¬ 
pal  speaker  will  Lincoln  B.  Palmer, 
of  New  A’ork  City,  the  manager  of  the 
-American  Newspaper  Publishers’  Asso¬ 
ciation.  Other  speaks  will  consist  of  the 
prominent  members  of  the  Inland  asso¬ 
ciation,  who  will  discuss  important  ques¬ 
tions  confronting  the  newspaper  men  of 
the  present.  One  of  the  addresses  of 
the  day  will  be  given  by  E.  S.  Batter- 
son,  of  Chicago,  associate  editor  of  the 
Dry  Goods  Reporter  and  a  prominent 
official  in  the  Municipal  Service  League. 
Mr.  Batterson  will  talk  on  the  theme, 
"The  Relation  of  the  Newspaper  to  the 
Work  of  Town  Promotion.”  The  Feb¬ 
ruary  meeting  promises  to  be  well  at¬ 
tended.  It  is  the  annual  meeting  and 
the  election  of  officers  will  take  place. 

The  president  of  the  Inland  Daily 
Press  Association  is  Frank  D.  Throop, 
publisher  of  the  Muscatine  (la.)  Jour¬ 
nal,  one  of  the  members  of  the  Lee 
Newspaper  Syndicate,  of  which  E.  P. 
Adler,  of  Davenport,  is  the  president. 
Mr.  Throop  is  the  third  generation  in 
his  family  of  editors,  his  grandfather 
and  his  father  both  having  been  editor 
for  a  number  of  years  of  the  Mt.  Pleas¬ 
ant  (la.)  Free  Press.  Mr.  Throop  has 
been  with  the  Muscatine  Journal  for  the 
past  ten  years,  starting  as  city  editor. 
He  has  been  publisher  since  January, 
1907,  having  taken  that  position  upon 
the  death  of  the  former  publisher,  W.  L. 
Lane. 


To  Discuss  Country  Press. 

“The  Country  Press  as  a  Factor  in 
Rural  Life’’  will  be  the  chief  topic  of 
discussion  at  one  of  the  sessions  of 
the  First  Wisconsin  Country  Life  Con¬ 
ference,  held  at  the  College  of  .Agricul¬ 
ture  of  the  L^niversity  of  Wisconsin 
Feb.  14-15.  B.  B.  Herbert,  editor  of 
the  National  Printer-Journalist,  will 
speak  on  the  influence  of  the  country 
weekly  in  advancing  interests  of  rural 
communities,  and  W.  H.  Bridgman, 
president  of  the  Wisconsin  Press  As¬ 
sociation  and  editor  of  the  Stanley  Re¬ 
publican.  and  W.  H.  Hotchkiss  of  the 
Dunn  County  News,  Menominee,  will 
discuss  the  press  and  rural  progress. 


The  Wellston  (Okla.)  News  has  been 
sold  to  Alfred  J.  Wells. 


THE  UNITED 
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GREELEY  CENTENNIAL. 


Halley’s  Comet  Has  Come  and  Gone.  But  the 
GOSS  “COMET”  Press  Has  Come  to  Stay 


Noted  by  All  the  Newspapers  of  the  | 

Nation  and  Celebrated  in  New  | 

York — Remarkable  Tribute  by  ' 
Typographical  Union  No.  6,  ; 

of  Which  Greeley  Was  | 

First  President. 

riie  Ilorace  Greeley  centennial,  on 

Feb.  was  noticed  all  over  the  country 
and  ceremoniously  observed  in  New 
York.  The  New  Y'ork  City  Hall  and  all 
the  newspaper  buildings  were  decorated 
with  flags.  A  laurel  wreath  was  put 
upon  the  statue  of  Mr.  Greeley  in  front 
of  the  Tribune  building.  Flowers  and 
a  wreath  were  placed  upon  the  statue  at 
his  grave  in  Greenwood  Cemetery  by  the 
1  ribune  Association. 

A  public  memorial  meeting  was  held 
in  the  aldermanic  chamber  of  the  City 
Hall.  Many  old  New  Yorkers  gathered 
there— men  who  had  personally  known 
Horace  Greeley.  The  speakers  were 
Gen.  Horatio  King,  Gen.  Daniel  E. 
Sickles,  William  G.  Mc.\doo,  Rev.  Dr. 
Leighton  Williams,  Jacob  Erlich  and 
Chester  S.  Lord. 

At  Chappaqua,  in  Westchester  County, 
just  north  of  New  York  City,  where 
Greeley  bought  a  farm  of  seventy-five 
acres  in  ISo'J  and  lived  during  the  last 
twenty  years  of  his  life,  there  is  still 
standing  the  old  Greeley  house.  The 
Chappaqua  Historical  Society  met  in  the 
house  and  listened  to  addresses.  In  the 
audience  were  twelve  men  of  the  neigh¬ 
borhood  who  had  voted  for  Greeley  for 
President.  Gen.  Stewart  L.  Woodford 
was  the  chief  speaker.  Mrs.  Gabrielle 
Greeley  Clendenin,  daughter  of  Mr. 
Greeley,  turned  the  first  three  spadefuls 
of  earth  with  a  silver  spade  in  the 
ground  which  was  dedicated  the  site  for 
a  statue. 

There  was  a  public  meeting  in  Am¬ 
herst,  N.  H.,  the  birthplace  of  Mr. 
Greeley,  and  one  in  the  city  of  Greeley, 
Colo. 

There  were  memorial  exercises  in  Yale 
University,  New  York  University,  and 
in  Tuskegee  and  Hampton  institutes. 

The  Senate  at  Albany  adopted  a  reso¬ 
lution  in  appreciation  of  the  life  and 
,  services  of  Mr.  Greeley. 

The  most  distinctive  meeting  was  the 
one  arranged  by  Typographical  Union 
No.  C  on  Sunday  afternoon,  Feb.  5,  in 
the  New  York  Theatre.  This  is  one  of 
the  largest  theatres  in  New  York,  and 
every  seat  was  taken. 

“Big  Six,”  as  the  union  is  called,  was 
founded  on  Oct.  29,  1849,  by  twenty- 
seven  compositors  from  the  daily  news¬ 
paper  offices.  Three  weeks  later  it  or¬ 
ganized  under  the  name  “New  York 
Printers’  L’nion,”  with  Horace  Greeley 
president. 

1  he  orator  of  the  meeting  was  Sena¬ 
tor  .Mbert  J.  Beveridge. 


THE  GOSS  “COMET 


FLAT  BED  WEB  PERFECTING  PRESS  will  Print,  Paste  and  Foh 
Four,  Six  or  Eight  Pages  of  a  Six  or  Seven  Column  Standard  Size  Newspapei 


The  “Comet”  is  positively)  the  most  economical  web  perfecting  press  on  the  market,  equipped  with  double 
pinion  drive,  angle  bar  and  former  folder,  which  is  practically  tapeless  and  rotary. 

The  “Comet”  requires  but  half  as  many  composition  rollers  and  inking  fountains,  yet  insures  more  ink  dis¬ 
tribution  and  better  register  of  print  than  any  other  web  press  of  the  traveling  cylinder  class. 

All  composition  rollers  are  interchangeable,  the  inking  fountains  of  the  thumb-screw  pattern,  while  the  web 
tension  is  automatically  governed. 

The  “Comet”  will  take  up  floor  space  12x13  feet,  stands  4  feet  8  inches  high,  weight  1 6,000  pounds, 
while  a  5 -horsepower  motor  will  be  ample  to  operate  the  machine. 

The  “Comet”  will  cost  no  more  to  operate  than  a  two- revolution  or  drum  cylinder  press  with  folder  attached. 
It  will  reduce  the  labor  in  the  pressroom  one-half,  permit  of  a  greatly  increased  circulation  without  in¬ 
creased  labor,  allow  all  forms  to  go  to  press  at  one  time,  make  it  easy  to  catch  mails  and  please  the  adver¬ 
tisers  and  subscribers  by  giving  the  latest  news  and  early  delivery. 


For  Prices  and  Terms  Write 


THE  GOSS  PRINTING  PRESS  COMPANY 

16th  St.  and  Ashland  Ave.,  Chicago,  Ill 


NATIONAL  LOCKOUT, 


■FINEST  PORKERS' 


BUSINESS  FOR  CHURCHES. 


British  Employing  Printers  May  Es¬ 
tablish  Non-Union  Shops. 

The  Master  Printers’  Federation  of 
the  United  Kingdom,  at  a  meeting  in 
London,  Wednesday  decided  to  declare 
a  national  lockout  from  February  25  if 
the  compositors  persist  in  their  demand 
for  a  working  week  of  fifty  hours. 

A  number  of  leading  firms  have  pub¬ 
licly  announced  their  intention  to  make 
their  establishment  non-union  hence¬ 
forth. 

The  newspapers,  it  is  said,  will  not 
be  affected  by  the  dispute. 


Raised  in  Neighborhood  of  Shreve¬ 
port,  La.,  Says  Editor  Ewing. 

Colonel  Robert  Ewing,  publisher  of 
the  New  Orleans  Daily  States  and  of 
the  Shreveport  (La.)  Times,  was  in 
New  York  this  week,  after  a  month  in 
Washington  urging  the  Senate  commit¬ 
tee  to  select  New  Orleans  for  the  Pan¬ 
ama  Canal  Exposition. 

He  says  the  prosperity  of  the  Daily 
States  is  known  to  alt,  but  Shreveport 
and  the  Shreveport  Times  should  get 
more  attention  from  Northern  people. 

The  Shreveport  Daily  Times  has  a 
circulation  of  9,100  and  the  Sunday 
Times  has  13,400.  Here  are  some  things 
Colonel  Ewing  says  about  Shreveport. 
That  it  has  the  greatest  natural  gas  and 
oil  fields  in  the  country;  that  whereas 


Churches  “Must  Go  After  New 
Business’*  by  Advertising. 

That  every  church  should  have  an  ad¬ 
vertising  manager  was  the  keynote  of  an 
address  before  the  McCormick  Theolog¬ 
ical  Seminary  of  Chicago  last  week  by 
the  Rev.  Charles  Stelzle,  of  New  York. 

“The  newspaper  is  by  far  the  best  ad¬ 
vertising  medium  for  the  church.  Busi¬ 
ness  men  do  not  expect  immediate  re¬ 
sults  from  their  first  advertising.  They 
keep  on  advertising  until  they  have 
caught  the  attention  of  the  public,  and 
then  they  advertise  to  keep  that  atten¬ 
tion. 

“Churches  must  go  after  new  busi¬ 
ness.  The  people  of  the  city  are  not 
going  to  church,  and  so  the  church  must 
go  to  them.  The  downtown  churches 
are  losing  their  hold  on  the  people.  The 
old  members  are  dying  or  moving  away; 
new  members  could  be  secured  through 
judicious  advertising.  The  church  must 
set  aside  an  appropriation  for  an  adver¬ 
tising  campaign,  and  this  fund  must  be 
used  for  no  other  purpose.” 


Other  speakers 
were  William  H.  McElroy,  former  edi¬ 
tor  of  the  Tribune,  and  .\ndrew  McLean, 
editor  of  the  Brooklyn  Citizen.  Presi¬ 
dent  James  Tole  of  the  union  presided. 
He  read  a  letter  from  Henry  M.  Alden, 
editor  of  Harper's  Monthly,  and  one 
from  Charles  Vogt,  aged  ninety-eight 
years,  who  was  one  of  the  three  “hands” 
that  set  the  type  on  The  New  Yorker, 
which  Greeley  founded  in  1850,  and  on 
which  he  often  “lent  a  hand”  when  the 
press  was  late. 


Catskill  Mail  Starts  Contest. 

A  circulation  contest  recently  in¬ 
augurated  by  the  Catskill  (N.  Y.)  Daily 
Mail,  has  aroused  widespread  interest 
throughout  Greene  County.  The  contest 
is  being  conducted  by  the  Publishers’ 
Circulation  Service  Co.,  Marbridge 
Building,  New  York,  and  it  is  proposed 
to  send  six  popular  young  women  and  a 
chaperon  to  New  York  and  the  Ber¬ 
muda  Islands. 


Six  Point  League  Luncheon. 

The  Six  Point  League  will  hold  an 
informal  luncheon  Tuesday,  Feb.  14,  at 
the  rooms  of  the  Aldine  Association. 
The  guests  of  honor  and  chief  speakers 
will  be  Frederick  T.  Murphy,  treasurer 
of  the  Mark  Cross  Co.,  and  j.  B.  Pink- 
ham,  advertising  manager  of  the  New 
York  Tribune. 
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SHALL  THE  BOGEY  MAN  GET 

THE  MAGAZINE  PUBLISHERS? 

The  Crowell  Publishing  Co.,  of  New 
York  and  Springileld.  O.,  owns  and  is¬ 
sues  the  Woman's  Home  Companion 
and  the  Farm  and  Fireside,  two 
publications  outside  the  class  of  mag¬ 
azine  periodicals  which  attempts  to 
mould  and  lead  public  opinion  in 
matters  of  government  and  social 
economics.  Mr.  Thomas  W.  Lament, 
the  newest  member  of  the  firm  of  J.  P. 
Morgan  &  Co.,  has  been  a  director  of 
the  Crowell  company  for  a  long  time, 
so  it  is  said. 

Last  week  the  Crowell  company  an¬ 
nounced  that  it  had  bought  the  Ameri¬ 
can  Magazine,  the  publication  which  is 
famous  because  its  regular  staff  in¬ 
cludes  William  Allen  White,  Lincoln 
Steffens,  Ida  Tarbell,  Finley  Peter 
Dunne  and  other  leading  “muckrakers.” 
It  is  said  that  these  writers  are  “under 
contract”  to  the  magazine,  which  pos¬ 
sibly  means  that  they  will  keep  on  writ¬ 
ing  progressive  or  semi-socialistic  ar¬ 
ticles  for  the  Crowell  company. 

But  the  fact  that  Mr.  Morgan’s  part¬ 
ner  had  much  to  do  with  bringing  about 
the  sale  and  purchase  of  the  magazine, 
furnishes  a  basis  for  the  storj'  now  be¬ 
ing  circulated  that  J.  P.  Morgan  has 
started  in  to  get  control  of  other  lead¬ 
ing  magazines  and  so  put  a  stop  to  what 
the  Morgan  element  calls  “muckraking.” 

We  do  not  believe  that  Mr.  Morgan 
will  get  control  of  the  magazine  press. 
We  do  not  believe  that  the  biggest  kind 
of  a  cash  endowment — using  Mr.  Car¬ 
negie’s  words — can  keep  a  magazine 
running  successfully. 

Last  month  the  magazine  publishers 
had  a  banquet  in  New  York  and  were 
pleased  to  have  Bishop  Williams  and 
other  speakers  tell  that  the  cause  of 
righteousness  was  now  in  the  hands  of 
the  magazine  publishers  because  the  cor- 
IHirations  had  bought  up  the  newspaper 
press.  At  the  time  we  were  surprised 
and  much  disappointed  because  we  had 
believed  the  magazine  publishers  viewed 
with  larger  perspective. 

Several  significant  things  have  hap¬ 


pened  since.  Hampton's  Magazine,  just 
now  the  leading  radical  or  “muckraking” 
magazine,  was  sued  for  libel  by  the 
Standard  Oil  Co.  and  the  publishers  is¬ 
sued  a  public  apofogy  for  an  inexcusable 
error.  Standard  Oil  wins. 

Probably  Mr.  Lament  or  J.  P.  Mor¬ 
gan  can  buy  other  magazines.  We  men¬ 
tion  the  fact  only  to  direct  attention  to 
the  absurdity  of  the  position  taken  by 
Bishop  Williams  and  the  other  speak¬ 
ers  at  the  late  historic  banquet. 
Wouldn’t  it  be  awful  if  that  banquet 
were  to  be  set  down  in  chronological 
histori'  jiLst  preceding  the  buying  up  of 
the  magazines  by  J.  P.  Morgan  and 
Standard  Oil? 

We  have  no  fear.  A  magazine  trust 
would  defeat  its  own  ends.  The  cor¬ 
porations  have  not  bought  up  the  news¬ 
papers  and  will  never  monopolize  the 
newspaper  field. 

But  some  bogey  man  will  catch  some 
magazine  publishers  if  they  don't  wake 
up. 

THE  WORD  "REVOLUTION”  USED 
BY  TELEGRAPH  EDITORS. 

“Revolution” — a  likeable  word  for 
students  to  speak,  mouth-filling,  sonor¬ 
ous.  .^nd  the  telegraph  editor  likes  to 
write  it.  It  is  now  in  fashion.  It 
means,  properly,  “a  successful  revolt.” 

Wc  have  no  more  patience  with  hide- 
lx)und  “purism”  than  with  slovenliness 
in  newspaper  usage.  Common  sense 
should  supplement  all  the  language  text¬ 
books.  Common  sense  often  impels  the 
newspaper  writer  to  break  away  from 
the  dictionary  and  establish  an  up-to- 
date  meaning  for  an  old  word.  Of 
course,  common  sense  insists  that  the 
writer  shall  have  a  good  reason  for 
changing  former  usage. 

According  to  the  press  association  and 
the  telegraph  editors  a  “revolution”  is 
now  going  on  in  Mexico.  Also  there  is 
a  “revolution”  in  Honduras  and  a  “revo¬ 
lution”  may  be  started  in  one  or  both 
of  the  states  in  the  Island  of  Hayti. 
Newspaper  files  show  that  any  rebellion 
or  insurgency  against  any  South  Ameri¬ 
can  government  is  called  a  "revolution” 


no  matter  if  it  be  unsuccessful.  “The 
I  revolutionists  were  destroyed,”  is  a 
I  phase  that  would  pass  the  copy  reader 
on  most  first-class  American  dailies. 

Ever  since  the  beginning  of  English 
dictionaries,  even  long  before  Dr.  Sam¬ 
uel  Johnson,  the  word  “rebel”  has 
meant  “One  who  engages  in  war  or  acts 
in  armed  resistance  against  his  govern¬ 
ment.” 

A  famous  rebel  was  George  Wash¬ 
ington.  We  have  never  yet  heard  any 
man  dare  to  call  him  a  “revolutionist,” 
nor  has  any  writer  of  respectability,  so 
far  as  we  know,  put  him  down  that  way. 
.\nd,  further,  we  have  not  been  able  to 
find  any  record  of  any  “revolutionists” 
among  those  who  participated  in  the 
affair  at  Bunker  Hill.  The  “revolt  of 
the  colonies”  properly  became  a  “revolu¬ 
tion”  after  Yorktown.  Englishmen 
called  it  a  “rebellion”  and  so  did  most 
of  the  people  of  Europe  who  understood 
the  meaning  of  the  word. 

There  has  been  a  revolution  in  Por¬ 
tugal.  It  began  as  a  revolt,  or  a  re¬ 
bellion. 

The  man  who  rebels  against  his  gov¬ 
ernment  nowadays  prefers  to  be  called 
a  “revolutionist.”  The  name  or  epithet 
is  in,  fact,  an  asset  as  compared  with 
“rebel.” 

Do  the  courteous  telegraph  editors 
think  “rebellion”  is  too  ugly  to  describe 
the  rising  against  Diaz?  At  least  let  us 
not  have  all  these  affairs  classed  mon¬ 
otonously  as  “revolutions.”  Some  of 
them  may  be  civil  wars,  risings,  insur¬ 
rections — if  not  rebellions. 

Let  us  not  forget  that  Washington 
was  a  rebel. 

CLOSELY  ALLIED. 

Real  Estate  Market  and  the  News¬ 
paper  Well  Mated. 

In  an  interview  printed  in  the  Pitts¬ 
burg  Leader  last  week,  one  of  the  lead¬ 
ing  real  estate  operators  of  Pittsburg  is 
quoted  as  follows  concerning  the  value 
of  newspaper  advertising : 

“The  best  watchword  for  the  future 
of  real  estate  is  judicious  advertising.  1 
am  very  well  convinced,  from  my  ex¬ 
perience  in  the  past  year,  that  the  real 
estate  business  without  being  advertised 
in  a  judicious  manner,  will  die.  There 
is  no  use  of  disguising  the  fact  that  the 
daily  newspaper  and  the  real  estate  mar¬ 
ket  are  very  closely  allied  to  each  other. 
They  are  well  mated,  if  you  want  to  put 
it  in  this  style. 

“Write  your  ‘ads’  so  that  they  will 
strike  something.  Do  not  write  them 
without  a  point — a  sharp  point  at  that. 

“My  business  has  taught  me  that  much 
the  past  year.  I  can  see  that  the  news¬ 
paper  must  be  used  constantly  to  make 
business,  and  I  also  see  that  advertising 
must  be  done  carefully  and  more  time 
spent  in  preparing  the  advertisements. 

“I  think  that  you  can  always  get  busi¬ 
ness  when  you  have  something  worth 
selling,  and  when  you  tag  on  a  good 
readable  ‘ad’  to  such  a  thing  it  will  go, 
and  that  is  what  I  call  judicious  adver¬ 
tising.”  _ 

"Lively  and  Prosperous”  South. 

W.  S.  Eakin,  advertising  agent  of  the 
S.  S.  S.  company,  writes  The  Editor 
AND  PuBLisuER  from  New  Orleans,  say¬ 
ing  succinctly:  “Things  look  lively  and 
prosperous  and  all  hotels  are  full  of 
winter  tourists.  Weather  too  warm  for 
comfort,  even  with  light  clothing.” 


JOURNALISTIC  ESTIMATES 

Have  Changed  During  Past  Quarter 

Century,  Says  Bromley  Lecturer 

In  the  second  of  the  Bromley  lectures 
on  journalism  at  Yale  University  last 
Monday  evening,  Robert  Lincoln . 
O’Brien,  editor  of  the  Boston  Herald, 
discussed  at  length  changes  in  journal¬ 
istic  estimates  of  what  is  desirable.  He 
said  in  part : 

“The  correspondents  have  migrated 
from  the  House  end  of  the  Capitol, 
where  they  were  a  quarter  of  a  century 
ago,  to  the  gallery  and  the  lobbies  of  the 
Senate;  they  have  ceased  to  be  much 
concerned  in  the  running  debate  of 
either  house,  but  do  apply  their  energies 
to  the  disclosure  of  political  intrigue 
and  personal  gossip;  prediction-making 
has  to  a  considerable  extent  displaced 
history  writing.  Anecdotes  of  public 
men  also  occupy  a  large  place  in  the 
journalistic  output  of  Washington. 

“These  changes  in  part  harmonize 
with  those  going  on  in  the  structure  of 
our  Government  itself.  The  overshad¬ 
owing  Senate  has  naturally  attracted  to 
itself  most  of  the  newspaper  observers; 
but  more  fundamental  than  even  that 
are  the  changes  in  progress  in  the  news¬ 
paper  as  an  institution. 

“The  sort  of  material  which  develops 
in  debate — argumentative,  polemical,  etc. 
—but  delivered  under  the  restraining 
and  repressive  influence  which  the  pres¬ 
ence  of  an  official  stenographer  always 
exerts  has  ceased  to  interest  the  read¬ 
ing  public  so  much  as  speculations  over 
the  political  effect  of  a  certain  alliance 
of  insurgents  and  Democrats  or  of  the 
bearing  of  a  committee  selection  on  the 
line-up  for  the  next  Presidential  cam¬ 
paign. 

“Few  men  owe  a  larger  obligation,  in 
the  expanding  operations  of  our  Fed¬ 
eral  Government,  to  be  truthful  wit¬ 
nesses  than  those  which  are  accredited 
by  the  great  journals  to  serve  as  Wash¬ 
ington  correspondents.  The  public  re¬ 
ception  of  any  great  policy  as  it  unfolds 
is  in  no  small  degree  in  their  keeping; 
as  a  rule,  they  realize  this.” 

Greenville  (N.  C.)  New*  Sold. 

The  plant  and  good  will  of  the 
Greensboro  (N.  C.)  Daily  News  has 
been  transferred  to  Walter  A.  Hilde¬ 
brand  and  Geo.  B.  Crater.  Mr.  Hil¬ 
debrand.  who  is  to  be  editor-in- 
chief  of  the  paper,  announces  that 
the  paper  will  be  independent  in  poli¬ 
tics,  instead  of  Republican,  as  hereto¬ 
fore.  Mr.  Crater  becomes  business 
manager,  succeeding  Z.  P.  Smith.  The 
management  and  policy  of  the  Asheville 
Gazette-News,  of  which  Mr.  Hilde¬ 
brand  is  also  editor,  will  not  be  af¬ 
fected  by  the  developments,  it  is  said. 


An  Attractive  Pattern  Feature. 

The  Sarah  Hale  Hunter  Embroidery 
Pattern  Service,  a  new  feature  issued 
by  the  International  Syndicate  of  Bal¬ 
timore,  has  been  received  with  great 
favor  by  newspapers  throughout  the 
country.  Miss  Hunter,  the  delineator 
of  the  patterns,  was  long  associated 
with  the  Philadelphia  Press  is  a  sim¬ 
ilar  capacity,  and  her  work  is  well 
known.  All  designs  are  full  sire,  prac¬ 
tical  and  easy  to  reproduce.  The  pat¬ 
terns  are  not  for  sale  and  therefore  arc 
only  to  be  had  by  purchasing  copies  of 
those  papers  in  which  the  service  is  used. 

Will  Prosecute  Use  of  Emblem. 

The  American  Red  Cross  plans  to  en¬ 
force  that  portion  of  its  Federal  charter 
relating  to  the  misuse  of  its  emblem 
and  name  for  advertising  purposes  by 
private  manufacturers.  Such  use  of  the 
red  cross  is  punishable  by  fines  up  to 
$500,  or  a  year’s  imprisonment. 
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PERSONAL. 


Kipley  D.  Saunders,  well  known  St. 
I.ouis  newspaperman  and  dramatic  edi¬ 
tor  of  the  Post-Despatch,  is  the  author 
of  "Colonel  Todhunter  of  Mississippi,” 
just  off  the  presses  of  the  Bobbs-Merrill 
Co.,  of  Indianapolis. 


John  H.  Ryan  has  resigned  as  adver¬ 
tising  manager  of  the  Illinois  Traction 
Co.  to  become  manager  of  the  Bulletin 
Printing  Co.,  of  Monticello,  111. 


\\  .  H.  Hunter,  managing  editor  of  the 
St.  Paul  (Minn.)  Pioneer  Press,  re¬ 
cently  addressed  the  members  of  the 
Haniline  Methodist  Church,  St.  Paul,  on 
the  "Relation  of  Newspapers  to  Reform 
Movements.” 


W.  S.  Hyatt  has  resigned  from  the 
staff  of  the  Columbus  (Ga.)  Enquirer 
Sun  to  accept  a  position  as  city  editor 
and  assistant  business  manager  of  the 
Hattiesburg  (Miss.)  News: 

.\llen  Brett,  editor  of  the  Cement  Age 
of  New  York,  and  Miss  Julia  Benedict 
Wiliiains.  of  Detroit,  Mich.,  will  be  mar¬ 
ried  in  the  latter  city  on  February  2o. 

William  P.  Kennedy,  for  two  years 
editor  and  manager  of  the  Springfield 
(Mass.)  Evening  Telegram,  has  re¬ 
signed  to  accept  a  position  with  the 
Washingt<in  Times. 


J.  T.  McClanahan.  for  twenty  years 
editor  of  the  Mansfield  (La.)  Journal, 
has  retired  from  the  paper  and  will  en¬ 
gage  in  the  mercantile  business  in  Mans¬ 
field. 


.\llen  Johnson,  well  known  Tennessee 
newspaper  man  and  poet,  will  be  the 
managing  editor  of  the  new  daily  to  be 
started  at  Bessemer,  Ala. 

E.  Taushe,  formerly  connected  with 
the  New  York  Times  and  the  New 
York  Evening  Mail  and  later  dramatic 
editor  of  the  Louisville  (Ky.)  Courier 
Journal,  is  the  author  of  three  plays 
which  will  be  reproduced  in  three  suc¬ 
cessive  weeks  at  Los  Angeles  next 
spring. 


OBITUARY. 

Michael  J.  Mullin,  dean  of  Newark 
(N.  J.)  newspaper  men,  died  at  his 
home  in  that  city  Tuesday  following  an 
illness  of  six  weeks.  He  was  fifty-eight 
years  old,  and  was  born  in  Clarksville, 
N.  Y.  He  was  Newark  correspondent 
for  the  New  York  Sun  for  many  years. 

.\lbert  A.  Sparks,  managing  editor  of 
the  Norwich  (Conn.)  Bulletin,  died  sud¬ 
denly  from  apoplexy  Montjay.  He  had 
been  connected  with  the  Bulletin  for 
forty-five  years.  He  was  sixty-five 
years  old.  He  leaves  a  widow  and  three 
children. 


Hawthorne  Hill,  for  ten  years  asso- 
c:ate  editor  of  the  India  Rubber  World, 
died  suddenly  last  week  at  his  home  in 
New  York.  He  was  fifty-four  years 
old.  He  was  connected  at  one  time  with 
various  Louisville  and  New  York  pa¬ 
pers. 


W.  J.  Jefferson,  veteran  Chicago 
printer  and  founder  of  the  Jefferson 
Theater  Program  Co.,  the  first  of  its 
kind  in  the  city,  died  last  week.  He  was 
seventy-two  years  old.  He  was  a  mem- 
ver  of  the  Vrum  League  Club  and  one 
of  the  founders  of  the  Oakland  Club. 

James  J.  Jordan,  one  of  the  founders 
of  the  Scranton  (Pa.)  Truth,  died  in 
that  city  last  Sunday  after  a  brief  ill¬ 
ness.  He  was  fifty-five  years  old. 


Thomas  Kirwan,  Boston’s  oldest  news¬ 
paper  man,  died  at  Revere,  Mass., 
Wednesday.  He  was  born  in  Tryon, 
P.  E.  I.,  in  1829.  He  went  to  Boston  in 
1848.  and  worked  as  a  compositor  on 
the  Boston  Commercial  Bulletin  and  the 
-Advertiser.  In  18G2  he  enlisted  as  a 
private  in  Compank  K.  Seventeenth 
Massachusetts  Volunteer  Infantry.  In 
1874  Mr.  Kirwan  went  to  the  Boston 
Herald  as  a  compositor,  and  later  be¬ 
came  a  reporter,  in  which  capacity  he 
worked  until  1894. 


Charles  C.  Filley,  widely  known  as  a 
newspaper  man  a  generation  ago,  died 
at  East  .Aurora,  N.  Y.,  last  week.  He 
was  sixty-four  years  old,  and  was  en¬ 
gaged  in  newspaper  work  in  New  York 
in  the  early  seventies.  In  1879  he  went 
to  .Africa  as  a  correspondent,  and  took 
part  in  practically  all  of  the  conflicts 
between  the  English  and  the  Zulus. 
Later  he  joined  Henry  M.  Stanley  in 
the  search  for  Emin  Pasha. 


DIX  APPRECIATES. 


Governor  of  New  York  Thankful  for 
Kindness  of  Press  Club. 


President  Macauley  of  the  New  A'ork 
Press  Club  has  made  public  the  follow¬ 
ing  letter  from  Governor  Dix  of  New 
York: 

Albany,  N.  Y.,  Jan.  23,  1911. 
Dear  Mr.  Macauley: 

May  I  extend  to  you  my  hearty  appreciation 
for  the  very  successful  dinner  given  by  the 
Press  Club  Saturday  evening,  and  for  the 
many  expressions  of  esteem  which  I  received? 
I  wish  through  you  to  thank  all  the  members 
of  the  club. 

I  regret  that  I  was  compelled  to  divide  my 
time  that  evening.  Owing  to  the  fact  that  the 
President  was  the  guest  of  the  Pennsylvania 
Society,  it  was  fitting  for  me  to  extend  to  him 
a  cordial  and  hearty  welcome  within  the  bor¬ 
ders  of  this  State. 

With  expressions  of  esteem,  I  am. 

Very  truly  yours, 

John  Dix. 


Iowa  Editor*  to  Meet. 

The  Western  Towa  Editorial  Associa¬ 
tion  will  hold  its  annual  meeting  in 
Council  Bluffs,  February  24.  The  pro¬ 
gram,  as  being  prepared  by  the  com¬ 
mittee,  includes  a  number  of  interest¬ 
ing  features,  chief  of  which  is  a  contest 
for  a  silver  loving  cup  for  the  best  “set 
up”  of  an  advertisement,  copy  to  be 
furnished  by  a  local  jeweler,  who  pre¬ 
sents  the  cup  to  the  association.  A 
large  attendance  is  expected. 


“Not  the  Cheapest, 

But  the  BEST” 

CIRCULATION 

PROMOTERS 

All  of  our  managert  are  stockholders. 

THE  UNITED  CONTEST  CO. 
CLEVELAND,  OHIO  <  Incorporated  > 
Bank  References  furnished 


FEATURES 

The  International  Syndicate 

Eatabliahed  1899 

Baltimore,  Maryland 


NEW  YORK  HERALD  SYNDICATE 

Special  Cable  and  Telegraph  Maxtiiz  and 
Photo  Service.  Address 
Herald  Square,  Canadian  Branch 

New  York  City  Desbaratj  Bldd<«  Montreal 


WILBERDING 


Southern  Daily 

newspaper  property  at  $22,000. 
1910  cash  receipts  over  $38,500. 
Adequately  equipped.  An  excel¬ 
lent  epportunity. 

Preposition  No.  9 1 . 

C.  M.  PALMER 

Newspaper  Broker 
277  Broadway,  -  New  York 


Increase  Your  Want  Ads 

Let  me  mail  samples  and  quote  on  nay 
successful  Want  Ad  Service  **Tips,**  used 
^  over  100  papers,  includini;  the  Kansas 
City  Star,  RufTalo  News.  Minneapolis  Tri* 
bune,  Des  Moines  Capital,  etc. 

THE  AD.AMS  NEWSPAPER  SERVICE. 

George  Matthew  Adams. 

201S  Peoples  Gaa  Building,  CHICAGO. 


“  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town. 

National  News  Service 

O  E.  26tb  Street.  New  York.  N.  Y. 


What  the  Editor  Said— 

A  letter  from  an  editor  in  California 
says:  “I  have  long  been  convinced  that 
ours  is  the  highest  grade  service  in  the 
Tnited  States.  It  is  not  debatable  at  all. 
Any  newspaper  man  will  recognize  it 
at  once.**  Are  you  getting  this  “hisrhest 
grade,*’  Bain  News  Service,  or  something 
inferior?  Write  32  Union  Sq.,  New  York, 
for  facts  and  samples. 


$12,000.  will  buy  an  evening 
paper  located  within  thirty  miles  of  New 
York  City,  with  a  bona  fide  circulation 
of  1,600  and  doing  a  good  business. 
Reason  for  selling,  death  of  owner. 
Quick  action  desired  to  close  estate. 

CONNER,  FENDLER  &  CO., 

56  Beekman  Street,  New  Ycffk  City 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 
if  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  sad  has  no  dissatiafied  adver- 
tisera.  Write  for  rates  and  iwom  circulation 
statement. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  ii  paramount  to  that  of  the 
treat  city  where  it  is  published. 

CiBCULATiOH — Daily,  84.SSS;  Suiidat.  M.TOn 


BUS.  OPPORTUNITIES 


NEWSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  ao  to  best  ad¬ 
vantage  and  without  publicity  by  writing  to 
Ti.  F.  HENRlCliS,  Newspaper  Broker,  Utch 
6eld,  III 


SITUATIONS  WANTED 


Advtrtisfmgnts  undtr  this  elassi/icaii^  wUl 
On#  C#nl  P#r  fVord 


WANTED  :  CILWGE  OF  LOCATION 

BY  A  NEWSPAPER  WORKER  WITH  18  YEARS* 
EXPERIENCE,  NOW  MA.VAGING  EDITOR  OP  A 

Massachusetts  daily,  who  by  training. 
ABILITY  and  personality  IS  CAPABLE  OP 
MAKING  A  NEWSPAPER  NOT  ONLY  POPULAR 
BUT  RESPECTED.  *‘X.,**  CARE  ThB  EdITOR 

AND  Publisher. 


CIRCUL.\TION  MANAGER. 

with  practical  insight  of  all  departments  of 
modern  newspaper,  12  years  as  circulation 
manager,  is  open  for  position.  Wide  experi¬ 
ence  in  circulation  building,  contests,  schemes, 
premiums,  blank  forms,  systems,  etc.  Address 
^•CIRCUL.ATION,”  care  The  Editor  and  Pub¬ 
lisher. 

A  GOOD  CONNECTION  WANTED 

by  a  “Live  Wire;**  a  young  all-round  news- 
p^er  man;  one  who  has  made  a  study  of 
“Circula‘ion”  Systems,  Modern  Methods,  Pre¬ 
mium  Offers,  Flat  Rate  and  Popularity  Voting 
Contests;  salary  and  commission.  Address 
“CONTEST  SYSTEM.”  care  The  Editor 
AND  Publisher. 


FEATURE  WRITER 

capable  of  writing  a  daily  column,  five  years 
on  the  s.aff  of  the  Slilwaukee  Sentinel,  desires 
position.  Best  of  references.  Address  DON 
WHITNEY,  1938  Page  St..  San  Francisco.  Cal. 


WANTED 

a  bright,  active  boy,  having  e3y)erience  as 
newspaper  advertising  checker.  Good  oppor¬ 
tunity  for  right  boy.  Address  “-ACTIVE.” 
care  The  Editor  and  Publisher. 


SPECIAL  ARTICLES 

and  editorial  paragraphs  (commercial,  indus¬ 
trial,  tariff)  furnished  by  experienced  writer 
with  British  and  American  experience; 
thorough  French  and  German  scholar  and 
statis'ician.  Address  “W.,”  care  The  Editor 
AND  Publisher. 


EXPERIENCED  EDITOR 

Whose  mornings  are  employed,  would  work 
afternoons  for  $15  per  week  as  contributor, 
manuscript  reviser,  literary  assistant,  etc.;  ver¬ 
satile  writer,  make-up  man  and  proofreader. 
Address  “H.\WKINS,’’  Box  147,  Westwood, 
N.  J. _ 


HELP  WANTED. 

POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  bouses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FERNALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE.  Springfield.  Maas. 


MISCELLANEOUS 

I  WANT  A  DAILY 

and  weekly  newspaper  in  smalt  live  western 
or  southwestern  city.  Address  4028  Russell 
.Ave..  St.  Louis.  Mo. 


LINOTYPE  BARGAINS 

No.  3,  but  three  years  old,  set  7  pt.  mats, 
pair  liners,  2  ejector  blades,  all  perfect  order, 
$2,200  F.  O.  B.  New  York.  Also,  No,  2,  with 
two  extra  magazines,  three  sets  mats,  plenty 
supplies,  all  good  order,  used  two  years,  $2,400 
F.  O.  B.  New  York.  Address  “feARGAIN,** 
care  The  Editor  and  Publisher. 


$60,000  CASH 

and  $40,000  terms  will  consolidate  two  central 
west  evening  dailies,  6,000  combined  circu¬ 
lation;  giving  absolute  control  of  35,000  field; 
$52,000  income  1910;  will  pay  manager  $4,000 
salary  and  15  per  cent,  on  price  asked.  Ad¬ 
dress  “HERBERT,”  care  The  Editor  and 
Publisher. 


EDITORIAL  PARAGRAPHS 

Incisive,  original,  exclusive.  Not  expen¬ 
sive.  Any  proportion  political.  Fair  trial  at 
nominal  cost.  “Y.  W.  G.,”  care  The  Editoe 
AND  Publishes. 

DAILY  NEWS. 

Reports  for  evening  papers,  advance  news, 
mail  service,  special  and  Chicago  newt. 
YARD’S  NEWS  BUREAU,  160  Washington 
St.  Chicago,  Ill. 


FOR  SALE 


FOR  SALE— ONE  HOE 

Perfecting  newspaper  press,  with  complete 
stereotyping  outfit  and  19  form  tables;  capa¬ 
ble  of  printing  4,  6,  8,  10  and  18  pages  at  a 
time,  with  a  speed  of  from  10,000  to  90,000 
per  hour.  May  be  seen  daily  in  operation  at 
our  office.  CHESTER  TIMES.  Cheater.  Pa. 

FOR  SALE— TWO 

I.inotype  maebinea,  single  letter,  in  good  con¬ 
dition;  matrices.  7-point  No,  9.  also  in  fairly 
good  shape;  individual  motors;  machine*  are 
running  every  day  and  doing  splendid  work; 
can  be  changed  to  two-letter  machines  at  very 
little  expense  to  purchaser.  CHESTER 
TIMES,  (theater.  Pa. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS.  I  Milwaukee  avenue  West,  Detroit,  Mich., 
Tlie  Frank  Seaman  .\gency,  30  West  I  >s  placing  orders  for  10,000  lines  to  be 
Thirty-third  street.  New  York,  is  plac-  I  used  within  one  year  in  Southern  pa- 
ing  1,000  inch  contracts  for  the  Chese-  j  Pers  for  the  Herpicide  Co.,  Herpicide, 
brough  Manufacturing  Co.,  Vassaline,  1  Detroit,  Mich. 


New  York. 


The  Frank  Presbrey  Agency,  7  West 
Twenty-ninth  street.  New  York,  will 
place  the  advertising  of  the  Etinitable 
Life  Assurance  Society,  120  Broadway, 
New  York. 


The  Van  Cleve  Co.,  2.'»0  Fifth  avenue. 
New  York,  is  placing  orders  for  the 
advertising  of  Garrick  Club  Whiskey. 


The  Frank  Presbrey  Agency,  7  West 
Twenty-ninth  street,  Xew  York,  is  mak¬ 
ing  up  a  list  of  papers  for  the  adver¬ 
tising  of  the  Michelin  Tire  Co.,  Mill- 
town,  N.  J.  * 


The  E.  H.  Clarke  Advertising  Agency, 
112  Dearborn  street,  Chicago,  is  placing 
orders  for  forty-two  lines  eighteen  times 
in  Middle  West  and  .Southwestern  pa¬ 
pers  for  the  Pacific  Coast  Borax  Co. 


Williams  &  Cunnyngham,  Heyworth 
building,  Chicago,  are  placing  5,000  lines 
to  be  used  within  one  year  in  Southern 
papers  for  the  Kabo  Corset  Co.,  Kabo 
Corsets,  606  Broadway,  Xew  York. 


The  J.  Walter  Thompson  Co.,  44  East 
Twenty-tlrird  street,  Xew  York,  is  plac¬ 
ing  orders  for  the  Ford  Motor  Car 
Co.,  Detroit,  Mich. 

The  Rowland  .Advertising  .Agency, 
Xew  A’ork,  is  placing  orders  for  the 
\\  eed  Chain  Tire  Grip  Co.,  28  Moore 
street,  Xew  York. 


.\.  E.  Duitell,  Brooklyn,  is  placing 
o.iKHt  line  orders  in  l)hio  jtapers  for 
Dr.  Charles’  Flesh  Food. 

J.  W.  Morgan,  44  East  Twenty-third 
street,  Xew  A'ork,  is  placing  orders  for 
the  Hotel  Rector,  Xew  York. 


There’s  a  Reason  Co.,  Battle  Creek, 
Mich.,  is  placing  orders  for  2<VH)0  lines 
to  be  used  within  one  year  in  Pacific 
Coast  papers  for  C.  W.  Post,  same  city. 

The  Gundlach  .Advertising  Co.,  Tri¬ 
bune  building,  Chicago,  is  placing  orders 
for  3,(XX)  lines  to  he  used  within  one 
year  in  Southern  papers  for  the  Dr. 
Denison  Drug  Co.,  D.  D.  I).,  118  Michi¬ 
gan  street,  Chicago. 


Lord  &  Thomas,  Trude  building,  Chi¬ 
cago,  are  placing  20,000  lines  to  be  used 
within  one  year  in  Southern  papers  for 
the  Chicago  and  Xorthwestern  Railway 
Co.  This  agency  is  also  placing  orders 
for  20,000  lines  to  be  used  within  one 
year  in  Middle  West  papers  for  the 
Chicago  and  -Alton  Railway  Co. 


ROLL  OF  HONOR 


LUt  of  Pnblicationi  •zominoil  by  tbe  Auociotion  of  American  Adver. 
tiaerSf  of  which  a  COMPLETE  EXAMINATION  of  the  various  records  of 
circulation  was  made  and  the  ACTUAL  CIRCULATION  ascertained. 


ALABAMA. 


ARIZONA. 

GAZETl  B  . Phoenix 

CALIFORNIA. 

INDEPENDENT  ...Santa  Barbara 

BULLETIN  . San  Francisco 

CALL  . San  Franclaco 

EXAMINER  . San  Francisco 


NORTH  DAKOTA. 

NEWS  . . . ....a  .Farao 

NORMANDEN  ..  (Cir.  0.450) ..  Grand  Forks 


FLORIDA. 


The  Stack  -  Parker  .Advertising 
■Agency.  Heyworth  building,  Chicago,  is 
placing  orders  for  5,000  lines  to  be  used 
within  one  year  in  Middle  West  papers 
for  Swift  &  Co.,  Chicago. 


The  Hayner  Distilling  Co.,  Hayner’s 
Whiskey,  226  West  Fifth  street.  Day- 
ton,  O.,  is  placing  orders  for  1,600  lines 
to  be  used  within  one  year  in  Sonthern 
papers  direct. 


The  Long-Critchfield  Corporation, 
Corn  Exchange  Xational  Bank  building, 
Chicago,  is  placing  orders  for  10,000 
lines  to  be  used  within  one  year  in 
Southern  daily  papers  for  the  -A.  M 
Radiator  Co. 


METROPOLIS  . Jacksonville 

GEORGIA. 


OHIO. 

I  PLAI.V  DEALER  . Cleveland 

I  (January,  85.479— S.  119,350) 

VINDICATOR  ......... .YounKStown 

PENNSYLVANIA. 

TIMES  . Chester 

DAILY  DEMOCRAT  .  .  . .  .Johnstown 

•lOURNAL  . Johnstown 

DISPATCH  . .  .  i . Plttsbnrs 

GERMAN  GAZE'rq'E  _.  .  Phllndelphla 

PRESS  . . .  .  .  - - PlttabnrK 

TIMES-LEADER  . Wllkca-Bnrre 


ATLANTA  JOURNAL 

(Clr.  53,163)  Atlanta 

CHRONICLE  . . Ananistn 

HERALD  . AnKoata 

ENQUIRER-SUN  .  . .  . ... .  .  .Colnmbns 
LEDGER  . Colnmbns  daily  MAIL  Anderson 


GAZETTE  . York 

SOUTH  CAROLINA. 


ILLINOIS. 


DAILY  RECORD  . . Colombia 

THE  STATE  . Colombia 

(Cir.,  O.  15,169-5.  15,318) 


POLISH  DAILY  ZGODA . ChIcaKO  ^ 

SKANDINAVBN_  . . Cbicaso  | 

WOMAN’S  WORLD  . . . Chicago  _ 

HERALD  . ’’"****  I  NEWS-SCIMITAR  . Memphis 


TENNESSEE. 


The  Long-Critchfield  Corimration.  Corn 
Exchange  Xational  Bank  building,  Chi¬ 
cago,  is  placing  orders  for  1,200  lines 
to  be  used  within  five  insertions  in 
Southern  papers  for  W.  E.  Long. 


William  H.  Dilg,  12  State  street,.  Chi¬ 
cago,  is  placing  orders  for  7,()00  lines  to 
l)e  used  within  one  year  in  Pacific  Coast 
papers  for  the  Sunny  Brook  Distiller>- 
Co.,  Louisville,  Ky. 


The  J.  Walter  Thompson  Co.,  44  East 
Twenty-third  street.  Xew  York,  is  plac¬ 
ing  orders  for  lO.OoO  lines  in  Pacific 
Coast  i)at>crs  for  the  Chicago,  Burling¬ 
ton  and  yuincy  Railroad. 

The  Morse  .\dvertising  .\gency,  35 


Ballard  &  .-Mvord,  1328  Broadway, 
Xew  York,  are  placing  orders  for  5,0(.K) 
lines  to  be  used  within  one  year  in 
Southern  papers  for  the  Crown  Per¬ 
fumery  Co.,  3t>  Blast  Twentieth  street, 
Xew  York. 


.\.  Tuchmann,  110  West  Thirty- fourth 
street,  Xew  York,  is  placing  orders  for 
twenty-five  lines  ten  times  in  Eastern 
papers  for  the  Provident  Gem  Co. 


The  h'ederal  .Advertising  .Agency,  231 
West  Thirty-ninth  street,  ew  York,  is 
placing  orders  for  5,0t)0  lines  to  be  used 
within  one  year  in  Southwestern  papers 
for  the  -American  Safety  Razor  Co., 
596  Sixth  avenue,  Xew  York. 


The  .Allen  .Advertising  .Agency,  45 
West  Thirty- fourth  street,  Xew  York, 
is  placing  orders  for  10,000  lines  to  be 
used  within  one  year  in  Eastern  and 
Middle  West  papers  for  the  Columbia 
Phonograph  Co.,  Tribune  building,  Xew 
York. 


THE 

New  Orleans  Item 

T..emdt  Nrw  Orleans  papers  in  advertising 
cirenUtion  and  influence,  and  tbe  lead  it 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  iust  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex- 
actlv  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

Elmer  E.  Clarke,  Business  Manager 

THE  JOHN  BUDD  COMPANY 

Advertising  Representatives 

NEW  YOBK  CUCAGO  ST.  LOUIS 


The  Collin  -Armstrong  .Advertising 
Co.,  25  Broad  street,  Xew  York,  is  plac¬ 
ing  renewal  orders  in  a  select  list  of 
Xew  York  State  papers  for  the  Coughlin 
Cough  Drop  Co.,  Blast  Syracuse,  X.  A'. 


It  is  said  that  the  F.  Wallis  .Arm¬ 
strong  Co.,  Xorth  .American  building. 
Philadelphia,  has  secured  the  account  of 
the  Buffalo  Lithia  Springs  Water  Co., 
Buffalo  Lithia  Water,  Buffalo  Springs, 
Va. 


X.  W.  .Ayer  &  Son,  360  Chestnut 
street,  Philadelphia,  are  placing  renewal 
orders  in  large  city  papers  for  the  Cur¬ 
tis  Publishing  Co.,  Saturday  Evening 
Post,  Philadelphia. 


HERALD-TRANSCRIPT  . Peoria 

JOURNAL  . . Peoria 

INDIANA. 

JOURN.VL-GAZETTE  ..Ft.  Wayne 

NEWS-TRIBUNE  ^. .  . . Marlon 

TRIBUNE  .... . . . J.  C. .  .Terre  Hante  j 

THE  AVB  MARIA' . Notre  Dame  | 

IOWA. 

EVENING  GAZETTE  . . . .  Bnrllnarton 

CAPITAL  .... . ......  . . .  Des  Moines 

REGISTER  A  LEADER  Dea  Molnea 
THE  TIMES-JOURNAL  . .  .  .Dnbnqne 

KANSAS. 


BANNER  . Nnabvllle 

TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  . Honaton 

TIMES-HERALD  . . Waco 


WASHINGTON. 


POHT-INTELLIGE.\t-ER  ...  . Sean  la 


WISCONSIN. 


EVENING  WISCONSIN...  .Milwaukee 


CAPITAL  . 

.  .  .Topeka 

KENTUCKY. 

COURIER-JOURNAL  . 

.  Lonlnvllle 

TIMES  . 

.  LonlavIHe 

LOUISIANA. 

ITEM  . . New  Orleans 

TIMES  DEMOCRAT. ..  .New  Orleans 


MAINE. 


JOURNAL  . Lewiston 


MARYLAND. 


CANADA 


ALBERTA. 


HERALD  . Calsnry 


BRITISH  COLUMBIA. 


WORI.D  . . Vnneonver 

TIMES  . Victoria 


ONTARIO. 


EXAMINER  . Peterborongb 

FREE  PRESS  . London 


THE  (SUN  ..  Pal4  for  In  CashClr.  ..  Baltimore 
Morn,  and  Etre.  lOS.BMl . ^n.,  45,700 

MICHIGAN. 

PATRIOT.dSIO)  D.10.720;  S.1I.619.Jackaon 

MINNESOTA. 

TRIBUNE . Morn,  and  Eva . MinnaapoIU  | 

MISSOURI.  I 

DAILY  AND  SUNDAY  GLOBE.  JopUn  ! 
POST-DISPATCH . St.  Lonla  I 


QUEBEC. 


LA  PRESSE  Cir.  Dec.  1910,  101,534  Montreal 


MONTANA. 


NEBRASKA. 

FREIE  PRESSE  . .  (Cir.  142.440)  .  .  Lincoln 

NEW  JERSEY, 

PRESS . Aabnry  Park 

JOURNAL  . . . . . .  .  .Eltnabeth 

TIMES  . Elisabeth 


GET  THE  BEST  ALWAYS! 

pittBburs  SiBfiatrti 

Greater  Pittsburg’s  Greatest 
Newspaper 


Wallace  G.  Brooke 
Btunswick  Bldg. 
New  York 


Horace  M.  Ford 
Peoples  Gas  Bldg. 
Chicago 


COURIER-NEWS 


. PlalnBeld 


NEW  BEDFOBD  TINES 

Tbm  ptp*f  that  baa  mada  Naw  Badford. 
Maaa.,  tha  faataat  mwlng  dt/  , 

In  tha  world. 

Ayarngc  tu  July  1 » t9t9 

Ivo-lB#,  7.840  S«b4b7.  1S.756 

f  tTLTD  B.  LtrXENS  Triknns  Bldf. 
Ks'/  York  Rapresentativo  Haw  York 
FRANK  W.  HENKELL  150  Michigan  Ave. 
Western  Representative  Chioaco 


NEW  MEXICO. 


MORNING  JOURNAL  . .  Albnqaerqne 

NEW  YORK. 

BUFFALO  EVENING  NEWS  .  .  BnSalo 
LESLIE’S  WEEKLY  (Cir.  300,000) 

_  New  York 

OF  ’fHE  SACRED 
HEART.  .Hew  YORK 


MESSENGER 


EEOOED  . ’Trop 


JORNAL  DO  CONNERCIO 

OF  UO  DE  JANEUO,  BRAZIL 
A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covert  an 
area  with  60%  of  the  population  of  South 
America. 

VASCO  ABREU.  Repreaantativc 
Tribune  Building  •  New  York 


>  - 


IMBIm  The 

Sheet  Anchor  of  the  Craft 


The 

American 

Printer 


Oiwtid  PnbUthioc  Conpcfij 


WRITE  US 
fOR  PRICES 


Tbe  Garwood  Electric  System 

Permits  the  press  to  be  run  constantly  and  economically  at 
any  point  in  the  speed  ran)(e.  These  are  only  a  few  reasons 
why  the  GARWOOD  ELECTRIC  SYSTEM  leads  all  others. 

Garwood  Electric  Company 

Naw  Vork.  Philadelphia.  Chicago.  Si.  Louis.  Plttshurtf 


«XHE  KOHEER  SYSTEM” 

of  EL^ECTRIC  CONTROL,  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  by  the  leadinsr  newspapers  throushout  the  world 
Manufactured  and  sold  by  the 

CUTLE:R-HA.IVfIV<IE:R  AfFG.  CO..  AfllwauKee.  Wisconsin 

New  York  Chicago  Boston  Pittsburg  Philadelphia  Cleveland  San  Francisco 
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DIRECTORY  OF  ADVERTISING  AGENTS 

General  Agents  Publishers’ Representatives 


ADVERTISERS’  SERVICE 

A  BMlunan  St..  New  York 
Tal.  Cortlandt  3iaa 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St..  New  York 
Tel.  Barclay  7095 

ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Exchande  Bldd*.  New  York 
Tnl.  Broad  6148 

CARPENTER  &  COKCORAN 

26  Cortlandt  St..  New  York 
Tel.  CortUndt  7800 

CONE.  ANDREW 

Tribune  Bulldind.  New  York 
Tel.  Beekman  2792 

debevoise.  foster  CO. 

1I-17  West  S8II1  St..  New  York 
Tel.  Murray  Bill.  S2SS 

FEDERAL  ADVERTISING  AG’CY 

231  West  39th  St.,  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  A  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  S74S 

GUENTHER.  RUDOLPH 

1  IS  Broadway.  New  York 
Tel.  Broad  1420 

HOWLAND.  HENRY  S..  Adv.  Aifency 
20  New  St..  New  York 
Tel.  Rector  4398 

HIERNAN.  FRANK.  A  CO. 

136  Broadway,  New  York 
Tel.  1233  Corilandt 

HEYEN.  C.  A  CO^ 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 

44  Broad  St.,  New  York 
Tel.  Broad  1420 

THE  SIEGFRIED  COMPANY 

AO  Church  St.,  New  York 
Tel.  Cortlandt  7823 

PENNSYLVANIA 

PROWERT.  PERCIVAL  K. 

Stephen  Girard  Bldd.,  Philadelphia 
Tel.  Filbert  A  137 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Matos,  Inc. 

Bulletin  Bldg..  Philadelphia 


!  ALCORN.  FRANKLIN  P. 

Flatiron  Bldd..  New  York 
Tel.  Gramercy  666 

ALCORN.  GEORGE  H. 

MS  Trlhuac  Bldg..  New  York 
Tel.  Beekman  2991 

BARNARD  A  BRANHAM 

Brunswick  Bldd..  New  York 
Boyce  Bldd.,  Chicado 
Tel.  Madison  So.  6380 

BUDD.  THE  JOHN  COMPANY 

Brunswick  Bldg..  New  York 
TeL  Madison  Sq.  6187 

KELLY.  C.  F.  A  CO. 

Metropolitan  Bldd.,  New  York 

People’s  Gas  Bldd.,  Chicado 
Tel.  Gramercy  3176 

KRUGLER.  FRED’K  M. 

ISO  Nassau  St..  New  York 
Tel.  Beekman  4746 

NORTHRUP.  FRANK  R. 

223  r  iflh  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Chicago 

80  Weal  38d  St.  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM.  C.  I. 

30  W.  33d  SI..  New  York 
Tel,  Madison  Sq.  3613 

THE  FISHER  AGENCY 

1 18  East  28lh  St..  New  York 

306  Hoyce  RIdd..  Chicado 
Tel.  Madison  Sq.  8556 

;  VERREE  A  CONKLIN.  Inc. 

223  Fifth  Avenue.  New  York 
Tel.  Madison  Sq.  962 

I  WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


MEXICO 

THE  PUBLICITY  COMPANY 

San  Diedo,  9,  City  of  Mexico.  Mexico 

ADDITIONAL  AD  TIPS. 

The  Frank  Presbrey  Co.,  3  West 
Twenty-ninth  street,  New  York,  is  ask¬ 
ing  for  rates  in  Xew  England  morn¬ 
ing  papers  on  IW  lines  three  times  a 


The  Mobile  Register 

MOBILE.  ALABAMA 

The  Mobile  Register  is  Mobile's  strongest 
medium.  With  fourteen  local  clients  we  use  The 
Register  exclusively  (or  twelve.  Results  the  ret- 
***"■  Adams  Advertising  Bureau. 

C.  F.  KELLY  A  CO. 
Publishers’  Representatives 
New  York  Chicago 


AUGUSTA  HERALD 

Autfnsta*  Gas 

Proven  circulation  is  what  yon  get  in 
the  Herald.  Circulation  books  audited  by  | 
Association  American  Advertisers. 

Benjamin  &  Kentnor  Co. 

Foretdn  Representatives 

1  CHICAGO  and  NEW  YORK 


week  for  eight  weeks.  This  agency  is 
■  also  (ilacing  new  orders  to  the  usual 
list  for  the  Hamhurg-American  Line,  d-l 
Broadway,  Xew  York. 

The  Cross-Morton  .Advertising  Co., 
Columbia  building,  Cleveland,  O.,  is 
placing  orders  for  forty-two  lines  nine 
times  with  Western  papers  for  the 
Xatura  Co.,  same  city. 

The  Foster  Debevoise  Co.,  15  West 
Thirty-eighth  street,  Xew  York,  is  plac¬ 
ing  orders  in  a  select  list  of  mail-order 
papers  for  Della  Carson,  74 1  Dearborn 
street,  Chicago, 

The  Charles  H.  Fuller  Co.,  378  Wa¬ 
bash  avenue,  Chicago,  is  placing  orders 
with  Southern  papers  for  the  Derby 
Medicine  Co.,  Chicago. 

I  The  Ernest  J.  Goulston  .Advertising 
i  Agency,  18  Tremont  street,  Boston, 

!  Mass.,  is  placing  orders  in  Xew  Eng- 
I  land  and  Xew  York  State  papers  for  the 
I  American  Cigar  Co.,  Cremo  Cigars,  and 
I  Hoffman  House  Cigars.  Ill  Fifth  ave- 
I  nue,  Xew  York. 

The  Robert  M.  McMullen  Co.,  Cam¬ 
bridge  building,  Xew  York,  is  placing 
orders  with  a  select  list  of  Southern 
papers  for  J.  .\.  Morris  &  Co.,  mineral 
water,  Richmond,  \'^a. 

The  Frank  Presbrey  Co.,  3  W'est 
Twenty-ninth  street,  Xew  York,  is  plac¬ 
ing  orders  for  the  R.  &  G.  Corset  Co., 
8fK)  Broadway,  Xew  York.  It  is  said 


that  the  above  agency  will  send  out  or¬ 
ders  about  February  15  for  the  Equitable 
Life  Assurance  Society,  120  Broadway, 
New  York.  It  is  also  believed  that  the 
Mark  Cross  Co.,  '253  Broadway,  Xew  I 
York,  is  to  be  the  advertiser  that  the  ■ 
above  agency  is  asking  rates  on  full  ; 
pages  for.  i 

-  j 

It  is  said  that  E.  P.  Remington,  Xew  ; 
York  Life  building.  New  York,  has  i 
made  up  a  list  and  orders  will  go  out  ■ 
about  the  middle  of  February  for  .\n-  i 
dreas  Saxlehner,  Hunyadi  Janos,  130 } 
Fulton  street,  Xew  York. 

The  Frank  Seaman  .Agency,  3o  West 
third  street,  Xew  York,  is  placing  or¬ 
ders  in  Southern  and  Pacific  Coast  pa¬ 
pers  for  the  .American  Tobacco  Co.,  Old 
Mill  Cigarettes,  111  Fifth  avenue,  Xew 
York.  Xew  orders  are  also  being 
placed  in  Pacific  Coast  pajiers  for  Egyp-  ; 
tian  Luxuries  Cigarettes.  i 

Sherman  &  Bryan,  79  Fifth  avenue, 
Xew  A’ork,  are  said  to  be  making  up  a  ' 
list  for  the  Spring  advertising  of 
Strouse  &  Bros.,  clothing,  Lombard  j 
and  Paca  streets,  Baltimore,  Md. 

The  Sterling  Debenture  Corporation, 
'225  Fifth  avenue,  Xew  A'ork,  is  plac¬ 
ing  its  advertising  direct. 

Street  and  Finney,  45  West  Thirty-  | 
fourth  street,  Xew  York,  it  is  said,  are  | 
making  up  a  list  for  the  .Auto  Strop  , 
Safety  Razor  Co.,  341  Fifth  avenue,  j 
Xew  A'ork. 


PRESS  CLIPPINGS 

BURRELLE 

45  Lafayette  Street 
New  York 


WRITE  FOR  INFORMATION 


The  J.  Walter  Thompson  Co.,  4  4  East  ,  I  Established  23  Years 

Twenty-third  street,  Xew  York,  are  ! 
placing  orders  with  a  few  Xew  York 
State  papers  for  the  Clark  Blade  and 
Razor  Co.,  Clark  Blades.  56  Summer 
street.  Newark,  X.J.  ^ 

The  \'an  Cleve  Co  .  250  Fifth  SUPPlENENTRUiES^ 


The  \’an  Cleve  Co.,  250  Fifth  avenue, 


Xew  York,  is  placing  orders  with  a  few 
Southern  papers  for  the  Wilson  Dis¬ 
tilling  Co.,  Wilson  Whiskey,  El-Bart 
Gin,  Fuller  building,  Xew  York.  This 
agency  is  also  making  contracts  with 
some  Southern  papers  for  the  H.  O. 
Wilbur  Co.,  Wilbur’s  Cocoa,  235  North 
Third  street,  Philadelphia. 

The  Wyckoff  Advertising  Co.,  79  Milk 
street,  Boston,  Mass.,  is  again  making 
arrangements  in  Southern  cities  for  the  ^ 
Boston  Varnish  Co.,  Kyanize  Floor  Fin-  j 
ish,  Everett  Station,  Boston,  for  the  dis-  j 
trilmtion  of  their  goods.  Papers  in  the  i 
cities  where  they  secure  agents  will  re¬ 
ceive  contracts  for  3,000  and  5,fKMi  lines.  ' 

The  Huntington  -Advertising  -Agency,  j 
Xew  A’ork  City,  is  sending  out  fifty  to  | 
eighty-four  line  copy  for  the  L'nited  i 
Glove  Co.,  2  Broadway,  of  this  city,  to  j 
magazines  of  national  circulation.  Ag-  j 
ricultural  papers  will  he  tried  to  a  small 
extent  also. 


The  Merchants  and  Manufacturers’ 

.Association  of  Lynchburg,  Va.,  is  send-  ,  i , 

ing  out  seventy  inch  ads  through  the 

services  of  the  Freeman  Advertising  THE  LOVEJOY  CO.-  RstabiUhed  1853 
Agency,  Richmond,  Va.,  to  run  in  the  ELECTROTYPERS 


leading  Southern  dailies  three  times — to 
be  followed  up  with  quarter  pages. 


and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 
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CIRCULATIONS  CERTIFIED 


BY  THE 


AMERICAN  NEWSPAPER  ANNUAL 

AND  DIRECTORY 


The  1911  edition  of  THE  AMERICAN  NEWSPAPER  ANNUAL  AND  DIRECTORY  presents  the  follow¬ 
ing  list  of  publications  that  availed  themselves  of  its  service  of  circulation  certification  and  publicity: 


Albany  Times-Union,  Daily .  37,963 

Birmingham  News,  Daily .  22,499 

Boston  American,  Daily .  316,055 

Boston  American,  Sunday .  266,806 

Boston,  Modern  Priscilla,  Monthly .  247,218 

Boston  Traveler,  Daily .  61,599 

Buffalo  Courier,  Daily . 45,195 

Buffalo  Courier,  Sunday .  84,767 

Buffalo  Morning  Express,  Daily .  36,927 

Buffalo,  National  Monthly,  Monthly .  101,033 

Buffalo  Times,  Daily .  48,027 

Buffalo  Times,  Sunday .  51,073 

Chattanooga  Times,  Daily .  20,494 

Cleveland  Plain  Dealer,  Daily .  83,441 

Cleveland  Plain  Dealer,  Sunday .  107,504 

Fall  River,  Mass.,  Herald,  Daily .  6,622 

Hartford  Times,  Daily .  20,135 

Lowell,  Mass.,  Sun,  Daily .  15,242 

Lynn,  Mass.,  Item,  Daily .  14,341 

Memphis  Commercial  Appeal,  Daily .  50,445 

Memphis  Commercial  Appeal,  Sunday .  76,063 

Minneapolis,  Northwestern  Agriculturist, 

Weekly  . . 90,493 

Minneapolis  Tribune,  Daily .  88,564 

Minneapolis  Tribune,  Sunday .  78,539 

Montgomery  Advertiser,  Daily .  16,884 


Montgomery  Advertiser,  Sunday .  21,841 

Montreal,  Family  Herald  and  Weekly  Star.  153,665 

Montreal  La  Patrie,  Daily .  40,331 

Montreal  Star,  Daily .  77,075 

New  Bedford  Standard  and  Mercury,  Daily.  17,574 

New  Bedford  Standard,  Sunday .  11,318 

New  York,  Associated  Sunday  Magazines.  .1,076,415 

New  York,  Collier*s  Weekly .  571,768 

New  York,  Illustrated  Sunday  Magazine.  . .  965,662 

New  York,  Leslie’s  Illustrated  Weekly .  240,063 

New  York  Life,  Weekly .  81,218 

New  York,  Success  Magazine,  Monthly .  287,463 

Philadelphia  Bulletin,  Daily .  245,597 

Philadelphia  Record,  Daily .  173,933 

Philadelphia  Record,  Sunday .  146,500 

Philadelphia  Telegraph,  Daily .  113,181 

Portland,  Me.,  Welcome  Guest,  Monthly.  . .  159,671 
Rochester,  Green’s  Fruit  Grower,  Monthly. .  133,397 

Rochester  Post  Express,  Daily .  20,073 

Rochester  Union  and  Advertiser,  Daily .  26,517 

Scranton  Tribune-Republican,  Daily .  20,097 

Syracuse,  American  Poultry  Advocate,  Mthly  45,409 

Toledo  Blade,  Daily .  34,562 

Toledo  Blade,  Weekly .  235,706 

Worcester  Telegram,  Daily .  24,012 

Worcester  Telegram,  Sunday .  27,759 


This  is  a  report  of  progress  in  our  effort  to  improve  the  work  that  locates  and  describes  each  unit  in 
the  vast  publishing  business  of  this  country,  and  to  better  serve  the  buyers  and  sellers  of  advertising  space. 

These  publishers  say,  in  effect,  to  both  general  and  local  advertisers: 

‘*1  know  the  circulation  of  my  publication,  and  1  state  it  honestly;  but  1 
realize  that  1  am  an  interested  party,  and  do  not  ask  you  to  take  my  unsup-  , 

ported  word  in  a  matter  that  means  dollars  and  cents  to  you. 

**1  therefore  open  my  door  and  open  my  books  to  a  disinterested  expert  in 
circulation  matters.  I  pay  for  a  searching  examination,  and  through  the  work 
which  represents  the  publishing  industry,  1  announce  the  result  of  the  audit  to 
the  space  buyers  of  the  country. 

“What  more  can  1  do?” 

Such  attitude  and  action,  we  hold,  entitle  a  publisher  and  his  publication  to  most  favorable  consideration. 
We  accordingly  invite  attention  to  this  list  of  mediums  that  have  offered  advertisers  the  result  of  the  most 
searching  test  that  can  be  put  to  any  publication. 


N.  W.  AYER  &  SON 


PHILADELPHIA 


